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Abstract

This study aims to analyze the development strategy of the palm sugar home industry owned by Mrs. Atik
in Bandar Lama Village, Kualuh Selatan Subdistrict, Labuhanbatu Utara Regency, using the SWOT
approach and the Islamic economic concept of maslahah. The business has been passed down through
generations and serves as the family's primary source of income. The research employed interview methods
with the business owner and field observations as data collection techniques. SWOT analysis indicates
strengths in product quality, producer experience, and low production costs, while weaknesses include
limited technology, resources, and lack of brand identity. External opportunities such as rising demand and
palm sugar prices offer significant potential, but are challenged by competition, government regulations,
and weather dependency. The proposed strategy focuses on leveraging strengths to capture opportunities
and addressing internal weaknesses. From the maslahah perspective, development efforts cover the
preservation of life, wealth, and lineage (dharuriyah), economic ease (hajiyah), and improvement of quality,
morality, and social aspects (tahsiniyah). This research recommends technological upgrades, brand
development, human resource training, and the integration of Islamic values to achieve holistic societal
benefits.
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INTRODUCTION

Local economic development can be achieved through various existing sectors, one
of which is the agricultural sector, which is very common. The palm sugar home industry
is one of the products of the agricultural sector. It serves as a primary livelihood for some
communities in a region. Palm sugar has significant potential for development, but
sometimes this potential is not fully utilized. The sugar palm plant has been utilized in
Indonesia for quite some time, but its development as an agro-industrial commodity has
taken a while because most of the palm trees used are naturally occurring or have not
been cultivated. (Nurhijjah and Kurniasih 2021)

The sugar palm (Arenga pinnata) is a type of palm tree found in Indonesia. The sugar
palm produces a liquid from the cut fruit bunches known as sap. The chemical
composition of sap is 87.25% water, 12.7% carbohydrates, 0.24% ash, 0.2% protein, and
0.02% fat. Fresh palm sap dripping from the bunch has a sweet taste and a distinctive
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aroma. It has an acidity level of around 5-6, sucrose >12%, and alcohol. Therefore, the
quality of the palm sap is the most important factor determining the quality of the resulting
palm sugar. (Hutami et al. 2023)

Therefore, this research uses a case study of Mrs. Atik's palm sugar home industry
located in Bandar Lama Village, South Kualuh District, North Labuhanbatu Regency.
This business has been running for approximately 15 years and is the family's primary
source of income. Palm sugar is produced every two days with a capacity of 40 kg per
process. The ingredients required to make palm sugar are palm sap water collected from
the palm tree and lime water. After the sap is collected, it is mixed with lime water and
cooked for one day. The palm sugar is ready when it begins to thicken. It is then molded
using a round container. After being poured into the mold, it must be left to harden or dry.
Not all palm sugar produced is successful; some are unsuccessful. A sign of failure is that
the palm sugar doesn't harden when molded. However, failed palm sugar can still be re-
cooked. Palm sugar products are sold from the production site for Rp 22,000
(approximately US$1.50) and can reach Rp 25,000 (approximately US$1.50) in local
markets.

Table 1. Monthly Sales Data (July 2023 - April 2025)

Month | Total Production (kg) | Total Sales (Rp)
2023
July 320 Rp7.040.000
August 640 Rp14.080.000
September 600 Rp13.200.000
October 600 Rp13.200.000
November 600 Rp13.200.000
December 640 Rp14.080.000
2024
January 600 Rp13.200.000
February 600 Rp13.200.000
March 600 Rp13.200.000
April 600 Rp13.200.000
Mey 640 Rp14.080.000
Juny 600 Rp13.200.000
July 600 Rp13.200.000
August 640 Rp14.080.000
September 600 Rp13.200.000
October 600 Rp13.200.000
November 600 Rp13.200.000
December 640 Rp14.080.000
2025

January 600 Rp13.200.000
February 560 Rp12.320.000
March 640 Rp14.080.000
April 600 Rp13.200.000

Source: Bu Atik's palm sugar
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From interviews conducted by the author, this home industry actually has many
advantages, such as long-standing experience, high-quality products, and low production
costs. Unfortunately, these advantages have not been fully utilized due to a lack of skilled
workers, the lack of digital (online) promotion methods, an under-utilized distribution
network, the lack of a brand for the sugar, and the manual production equipment still
using jackfruit wood for fuel. Threats from new competitors, government regulations, and
fluctuating raw material prices have also not been adequately anticipated, as has its
dependence on the weather. Yet, numerous opportunities exist, such as the price of palm
sugar, increasing market demand, and opportunities for collaboration and development to
create new products. However, these opportunities have not been fully utilized due to
small production capacity, a lack of partners, and a lack of research. Therefore, the home
industry needs to strengthen its internal capabilities to be better prepared to face
challenges and capitalize on existing opportunities.

Previous research by Isnaini (2011) noted that national demand for palm sugar
continues to increase, both locally and for export. This opens up significant opportunities
for the palm sugar industry, especially small and medium-sized enterprises. According to
(Mulyani et al., 2022), a SWOT analysis was used to formulate a strategy for developing
a palm sugar business in Weninggalih Village. The results recommended a SO strategy
focusing on product quality, raw material availability, and utilizing digital platforms to
increase competitiveness and marketing. (Sugiyowati et al., 2015) stated that alternative
palm sugar business development strategies support aggressive growth by developing
product diversification, strengthening market development, expanding marketing
networks, increasing production capacity, and conducting promotions.

Meaning related to palm sugar development: This verse encourages continued efforts to
develop the palm sugar business. With a sincere intention to seek Allah's pleasure, Allah
will pave the way for success in Surah Al-'Ankabut - Ayat 69

Gl gl a5 T 2l 8 1 550a (a5
walladzina jahadd fina lanahdiyannahum subulana, wa innalldha lama‘al-muhsinin

Meaning: Those who strive earnestly to (seek Our pleasure) We will truly show them Our
ways. Indeed, Allah is truly with those who do good.

Maslahah is divided into three, namely: dharuriyyah maslahah, hajiyyah maslahah,
and tahsinyyah maslahah. Mashlahah al-Dharuriyyah, namely maslahah related to the
basic needs of mankind in this world and the hereafter. There are five such maslahahs,
namely; (1) maintaining religion, (2) maintaining the soul, (3) maintaining reason, (4)
maintaining offspring, (5) maintaining property. These five maslahahs are called al-
mashalih al-khamsah. Mashlahah al-Hajiyyah, namely maslahah needed to perfect the
previous basic (fundamental) maslahah in the form of relief to maintain and care for basic
human needs or in other words maslahah needed by people in overcoming various
difficulties they face. (Hasibuan et al., 2024) For example, in the field of worship, people
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who are traveling are given relief in breaking the fast; in the field of mu'amalah, hunting
animals and eating good food is permitted. Maslahah al-Tahsiniyah, which is a
complementary benefit in the form of freedom that can complement the previous benefit.
For example, it is recommended to eat nutritious food, dress nicely, perform sunnah

worship as additional practices, and various ways to remove impurities from the human
body. (Ummah 2019)

From the explanation above, this research on the Palm Sugar Home Industry
Development Strategy can be linked to the review of maslahah, namely: Maslahah
Dharuriyah (Basic Needs); Preservation of life (hifz al-nafs): Providing livelihoods to the
community, reducing unemployment, and improving family welfare; Preservation of
wealth (hifz al-mal): Providing productive economic opportunities and managing local
resources to increase their economic value; Preservation of offspring (hifz al-nasl): With
increased income from this industry, families can meet their children's basic needs, such
as education and healthcare. Maslahah Hajiyah (Supplementing Basic Needs) The home
industry development strategy provides: Economic relief: Providing a more flexible
home-based work alternative, especially for housewives or rural communities.
Availability of local products: Palm sugar, as a local agricultural product, is easily
accessible and beneficial for both producers and consumers. And Maslahah Tahsiniyah
(Supplementing and Aesthetics) The development strategy also includes: Improving
product quality: Through innovations in production that are more hygienic, high-quality,
and environmentally friendly. Empowering moral and social values: Such as honesty in
transactions, fair employee wages, and mutual assistance within the production chain.

The palm sugar development strategy, from a maslahah perspective, is oriented not
only toward economic profit but also toward social welfare and Islamic values. In other
words, the development of the palm sugar home industry must be designed not only to
increase production and income, but also to provide comprehensive benefits to the
community and support the objectives of sharia (maqasid al-syariah).

RESEARCH METHODS
Data Collection Approach and Method

This research was conducted in Bandar Lama Village, Kualuh Selatan District, North
Labuhanbatu Regency. The research took place on April 13-14, 2025. This study
employed qualitative methods. Because this research employed qualitative methods, the
data collection technique prioritized direct observation in Bandar Lama Village. To
complement the observation and interview data, the researcher also read and reviewed
documentation related to palm sugar. The data in this study consisted of a series of words
or sentences obtained from both interviews and literature reviews, resulting in qualitative
research conclusions.

Data Analysis Technique
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The analysis used in this study was a SWOT analysis, which systematically identifies
various factors to formulate a business strategy. The SWOT analysis aims to identify
strengths and weaknesses stemming from internal factors, as well as opportunities and
threats stemming from external factors. The SWOT analysis process generally consists
of three main stages: data collection, analysis, and strategic decision-making. This
analysis helps organizations or individuals maximize strengths, minimize weaknesses,
capitalize on existing opportunities, and anticipate future threats. To facilitate strategy
development, IFAS (Internal Factor Analysis Summary) and EFAS (External Factor
Analysis Summary) tables are typically used, which summarize relevant strategic factors.
The results of this analysis can then be used to formulate four types of strategies: SO
strategies (using strengths to capitalize on opportunities), ST strategies (using strengths
to overcome threats), WO strategies (minimizing weaknesses to capitalize on
opportunities), and WT strategies (minimizing weaknesses to avoid threats). Although
SWOT analysis is very helpful in the strategy development process, this technique also
has drawbacks, such as a high degree of subjectivity and a lack of direct linkage to budget
planning. Nevertheless, SWOT analysis remains an effective tool for depicting an
organization's overall situation and assisting in the development of more focused and
realistic plans. (Sasoko and Mahrudi 2023)

In the data reduction stage, irrelevant information is eliminated, and only data directly
related to the marketing strategy is analyzed further. Next, the data is presented in
descriptive narrative form, tables, and a SWOT matrix to illustrate the company's internal
and external conditions. After collecting various data that will impact the sustainability
of the palm sugar home industry, the next step is to incorporate this information into
strategy formulation. This matrix illustrates the external threats and opportunities they
face and is then adjusted based on their strengths and weaknesses.

Table 3. SWOT Development Alternatives in Matrix
Internal Factors | Strength (S) Weakness (W)

Eksternal Factors

Opportunity (O) Existing strengths are used to | Taking advantage of existing
fill available opportunities opportunities by overcoming
(SO) weaknesses (WO)

Threat (T) The strength possessed to Minimizing weaknesses and

overcome the threats faced avoiding threats (SWOT)
(ST)

Description:

Strengths (S) = Strengths, namely the strength factors possessed by the company,
including the business units within it, including specific competencies within the
organization that result in the business unit having a comparative advantage in the market.

Weaknesses (W) = Weaknesses, namely limitations or deficiencies in resources, skills,
and capabilities that pose a serious obstacle to satisfactory organizational performance.
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Opportunities (O) = Opportunities, namely various environmental situations that are
favorable for a business unit.

Threats (T) = Threats, environmental factors that are unfavorable for a business unit.

RESULT AND DISCUSSION

Research Results
a. Internal Factor Analysis

The analysis of strengths and weaknesses is a key factor influencing the
development of the palm sugar home industry in Bandar Lama Village, South Kualuh
District, Labura Regency.

1. Strengths

a. The quality of palm sugar is long-lasting due to the absence of any additives
other than lime water. This increases shelf life and the color becomes brighter.

b. The producer's experience aims to avoid production defects and maintain
customer trust. Consistent, high-quality products from experienced producers will
increase consumer confidence and strengthen their market position.

c. Low production costs. With low production costs, the difference between costs
and selling price (profit) is greater, resulting in increased profits. Producers can sell palm
sugar at more affordable prices without sacrificing quality, making it more attractive to
consumers and competitive in the market.

2. Weaknesses

a. Technological limitations make it difficult to meet large demand. Due to limited
production, home industries with limited technology will have difficulty meeting large
orders, especially for export or modern markets.

b. Limited resources can slow business development, reduce competitiveness, and
threaten business continuity.

c. Brand image: Without a brand image, palm sugar products will struggle to
develop because they lack a strong market identity.

d. Manual production equipment: Manual production equipment limits the scale

and quality of production, and reduces the competitiveness of the palm sugar industry in
an increasingly competitive market.

231



Jurnal Pamator Vol. 18, No. 4, 2025
https://journal.trunojoyo.ac.id/pamator ISSN: 2754-7856 (Online)
ISSN: 1929-7935 (Print)

Table 4. internal strength factors

S1 | Quality of palm sugar products

S2 | Manufacturer experience

S3 | Low production costs

Tabel 5. Internal factors of weakness

W1 | Technological limitations

W2 | Technological limitations

W3 | Brand image

W4 | Manual production tools

b. External Factor Analysis

External factors affecting the development of palm sugar processing businesses
consist of the opportunities and threats faced by palm sugar producers.

1. Opportunities

a. High palm sugar prices present a significant opportunity for businesses to
increase revenue, expand markets, and sustainably develop their businesses.

b. Increasing demand for palm sugar presents an opportunity for businesses to
grow, develop, and enhance product competitiveness in both local and global markets.

c. Collaboration with stakeholders creates significant opportunities for capacity
building, quality improvement, and market expansion in the palm sugar industry,
especially for small and medium-sized enterprises.

d. Developing new palm sugar products presents a significant opportunity to
expand markets, increase profits, and build more modern and sustainable businesses.

2. Threats

a. Fierce competition poses a serious threat to business continuity, especially if
not balanced by innovation, production efficiency, quality improvement, and appropriate
marketing strategies.

b. Fluctuations in raw material prices cause instability in production and finances,
and increase business risks. To address this, industry players need to establish
partnerships with suppliers, maintain reserve stocks for when prices drop, and implement
production efficiency measures.
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c. Changes in government policy can hamper business continuity and
development if not properly anticipated. Therefore, palm sugar industry players need to
continuously monitor the latest policy information and communicate with relevant
agencies to ensure compliance and readiness for change.

d. Dependence on weather causes palm sugar production to be unstable in terms
of quantity, quality, and timing. To address this, business players need to find solutions
such as sap storage, artificial drying, closed production facilities, or collaboration
between producers to support each other during difficult seasons.

Table 6. Internal Factors Opportunities

O1 | Harga gula aren

02 | Peningkatan permintaan

O3 | Kerjasama dengan stakeholder

04 | Pengembangan produk baru

Table 7. Internal Threat Factors

T1 | Kompetisi yang ketat
T2 | Fluktuasi harga bahan baku

T3 | Perubahan kebijakan permerintah

T3 | Ketergantuangan pada cuaca

1. IFAS (Internal Factor Analysis Summary) Matrix

This IFAS matrix uses data obtained from the normalized weighting table for internal factors of

palm sugar managers and from the internal factor assessment questionnaire.

Table 8. IFAS Matrix: Palm sugar home industry development strategy from a maslahah
perspective (case study: Mrs. Atik's palm sugar in Kualuh Selatan District, Labura Regency)

‘ No H Faktor Internal HBobotHRatingHSkorH Information ‘

Kekuatan

(Strengths)

S Kualitas produk gula 0.20 4 lloso High quality and long shelf
aren ' T |life

‘82 HPengalaman H 0.15 H 4 H 0.60 HExperienced manufacturer,
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‘ No H Faktor Internal HBobotHRatingHSkorH Information ‘
‘ Hmanufacturer H H H Hhigh confidence ‘
S3 Low production costs || 0.15 3 045 Efﬁcient, competitive selling
prices
Total Strength
Score 1.85
Weaknesses H H H H H
W1 "l'“ec-hnc')logical 015 ) 0.30 Lirnij[ed production, less
limitations efficient
W2 Limited resources 0.10 2 0.20 Limited. human resources
and capital
W3 HNO brand image H 0.10 H 2 H 0.20 HLess known, hard to compete
Wa Prloduction tools are 0.15 ) 0.30 Slow, inefficient for large
still manual scale
Total Weakness 1.00
Score
ITOTAL IFAS || | | [2.85] |

Source: Questionnaire results: Palm sugar home industry development strategy in terms of

maslahah (case study: Mrs. Atik's palm sugar in Kualuh Selatan District, Labura Regency). (2025)

Total IFAS score = 2.85

Based on the data above, the strengths (Strange) score is the highest for the IFAS matrix, with a
total of 1.85 compared to the weaknesses (1.00). Therefore, the strengths (Strange) score can be

used as the basis for policy.

1. EFAS Matrix (External Factor Analysis Summary)

This EFAS matrix uses data from the normalized weighting table for external factors for palm
sugar managers and data from the questionnaire assessing external factor scores for palm sugar

managers.

Table 9. EFAS Matrix: Palm sugar home industry development strategy in terms of

maslahah (case study: Mrs. Atik's palm sugar in Kualuh Selatan District, Labura Regency)
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‘ No H External Factors "WeightHRatingHScoreH Information ‘

| Opportunities | | |
High price of palm . .

01 0.20 4 0.80 ||High profit potential
sugar

02 Increasing market 0.20 4 0.80 Demand is rising, expansion
demand opportunities
Collaboration with Potential support and

03 stakeholders 0.10 3 0.30 partnerships

04 New product 0.10 3 030 Product innovation expands
development the market

Total Chance 2.20

Score

Threats | |

Tl Tight competition 0.15 | 2 | 030 |Have to compete with many

other manufacturers

T Fluctqatloqs In raw 0.10 ) 0.20 Impggt on production
material prices stability and costs

T3 Changes in . 0.10 > 0.20 Llcens1.ng risks, tax
government policy regulations, etc.

T4 Weather dependence 0.05 2 0.10 Production is hampered by

bad weather

Total Threat 0.80

Score

ITOTAL EFAS | | | | 3.00 || |

Source: Questionnaire results: Palm sugar home industry development strategy in terms of
benefits (case study: Mrs. Atik's palm sugar in Kualuh Selatan District, Labuhanbatu Regency).
(2025)

Total EFAS score: 3.00
Based on the data above, the Opportunity score is 2.20, the highest value for the EFAS matrix
compared to the Threats factor of 0.80. Therefore, the value that can be used as a basis for policy
is the Opportunity score.

DISCUSSION

Mrs. Atik's palm sugar home industry in Kualuh Selatan District, North Labuhanbatu Regency,
is an example of a local business based on natural resources with high economic value. This
business has several strengths, such as high product quality, extensive production experience, and
low production costs, which collectively create potential competitiveness in the market.

Opportunity
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II. Turn Around (1,4 :0,85) .Growth
Weakness Strength
IV. Defensive II.Diversivication
Threat

Quadrant Explanation
1. Quadrant I (SO — Aggressive)

This position represents the most advantageous position due to its strong
strengths and opportunities.

Strategic focus: Market expansion, product innovation, branding, and strategic
partnerships.

Example: Changing products to palm sugar and palm syrup to penetrate the
modern market.

2. Quadrant II (ST — Diversification)
Strengths are used to address threats.

Strategic focus: Maintaining quality, cost efficiency, and customer loyalty
despite competition and price fluctuations.

Example: Maintaining stable prices despite raw material price increases.
3. Quadrant III (WO — Turnaround)
Exploiting external opportunities to overcome internal weaknesses.

Strategic focus: Modernizing equipment, improving human resources, and
creating a brand to reach a wider market.

Example: Using modern processing machinery to meet export demand.
4. Quadrant IV (WT — Defensive)
This position seeks to minimize weaknesses and avoid threats.

Strategic focus: Production efficiency, mitigating weather risks, and adjusting
policies.

Example: Making a sap reservoir to cope with the rainy season.
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INTERNAL Strength (S) Weakness (W)
EXTERNAL

SO Strategy (Use strengths to WO Strategy (Minimize

Opportunity (O) take advantage of opportunities): weaknes§e§ to take advantage of
opportunities):
1. Expand the market with L .
digital promotions utilizing L Modermzat-l on of producqon
superior product quality (S1 equ1pment to mcrease capacity to
02) ’ meet high demand (W1, O2).
2. Product diversification (palm 2. Build a brand image (branding)
sugar, palm syrup) by utilizin to be able to take advantage of
o V% ’rg duc tign clz)s tsy(S3 0 4)g collaboration opportunities with
P 27| stakeholders (W3, 03).
3. Establish partnerships with 3. Improve human resources
stakeholders for wider market through entrepreneurship training
enetration (S2, 03) for new product innovation (W2,

P > 2)- 04).

Threat (T) ST Strategy (Use strengths to WT Strategy (Minimize
overcome threats): weaknesses to avoid threats):

1. Use manufacturer experience
to maintain customer loyalty
amidst fierce competition (S2,
T1).

2. Take advantage of low
production costs to maintain
competitive prices when raw
material prices rise (S3, T2).

1. Reduce dependence on weather
by creating a closed production
house (W1, T4).

2. Build a supplier network to
stabilize raw material supply (W2,
T2).

3. Conduct market research for
adaptation to policy changes (W2,
T3).

In the context of development, a SWOT analysis shows that strengths and opportunities

3. Develop quality standards to
meet new regulations (S1, T3).

are dominant factors that can be optimized through an SO strategy, a strategy that
leverages internal strengths to seize external opportunities. This strategy includes
improving production quality with simple technology, strengthening branding and digital
marketing, training human resources, and diversifying products into processed products
such as palm syrup and palm sugar. However, this development must not be solely profit-
oriented but must also consider the principles of maslahah (beneficial welfare) in Islamic
economics.

In terms of maslahah, this home industry development strategy fulfills the elements of
maslahah dharuriyyah (necessary welfare), as it safeguards the soul (hifz al-nafs) by
providing decent employment and income, safeguards wealth (hifz al-mal) by
encouraging the productive use of local resources, and safeguards descendants (hifz al-
nasl) by meeting basic family needs, including education and healthcare. Furthermore, at
the level of maslahah hajiyyah (pilgrimage welfare), this business provides economic
convenience for rural communities, especially housewives, and provides local products
that are beneficial to consumers. Meanwhile, in terms of tahsiniyah (social welfare), this
business encourages innovation towards more hygienic and environmentally friendly
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production quality, while also instilling the values of honesty, fair wages, and mutual
cooperation in business activities.

Several studies related to palm sugar business development have been conducted
previously. Resmiwati et al. (2011) examined palm sugar business development strategies
in Southeast Aceh Regency and found that the SO (Strength-Opportunity) strategy was
prioritized, leveraging internal strengths to seize external opportunities. Furthermore,
Rachmina (2011) emphasized the crucial role of small businesses in absorbing labor and
producing affordable products, thereby improving the welfare of rural communities.
Meanwhile, Gurel and Tat (2017) provided a theoretical study on SWOT analysis as a
strategic tool in formulating development strategies, considering both internal and
external factors.

CONCLUSION

Mrs. Atik's palm sugar home industry demonstrates significant growth potential. Its
key strengths lie in high product quality, experienced producers, and low production
costs, providing significant competitiveness in the market. However, several internal
weaknesses exist, such as limited technology, limited human resources, manual
production equipment, and the lack of a strong brand image. Externally, significant
opportunities exist, including high palm sugar prices, increasing market demand,
potential collaborations with various stakeholders, and the potential for product
innovation. Meanwhile, threats such as intense competition, fluctuating raw material
prices, changes in government policy, and weather dependency must be strategically
addressed. The IFAS and EFAS analyses indicate that the strengths and opportunities
factors have the highest scores, suggesting that the most appropriate development strategy
is the SO (Strength-Opportunity) strategy, which leverages internal strengths to optimally
capture external opportunities. From the perspective of maslahah (benefit) in Islamic
economics, this strategy is also relevant for safeguarding the soul (hifz al-nafs), wealth
(hifz al-mal), and descendants (hifz al-nasl), providing economic convenience (hajiyah),
and improving social and moral quality (tahsiniyah). Thus, the development of this home
industry is not solely oriented towards economic profit, but also towards social welfare
and the sustainability of Sharia values.

Suggestion

1. Improve technology and production equipment: The government or the private sector
can provide assistance with more modern production equipment to increase efficiency
and production capacity.

2. Strengthen branding and digital marketing: It is necessary to create a product identity
(brand) and utilize online platforms to reach a wider market.

3. Improve human resource capacity: Training in entrepreneurship, business
management, and advanced product processing is needed to better prepare business actors
for competition.

4. In addition to molded sugar, the product can be developed into palm sugar or other
derivative products to increase sales value.
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5. Strategic partnerships: Establishing collaborations with stakeholders such as
cooperatives, NGOs, local governments, and universities in the form of mentoring,
market research, and access to capital.

6. Adapting to external risks: For example, establishing a palm sap storage system or
closed production house to reduce dependence on weather.

7. Integration of Islamic values (maslahah): All business development should continue to
consider the values of honesty, business blessings, and the welfare of the community as
a whole.

BIBLIOGRAPHY

Asmita, Riza Ayu, Juliana Nasution, and Muhammad Ikhsan Harahap. 2023. “Analisis
Swot Untuk Pengembangan Objek Wisata Dalam Menghadapi Pesaing Kakuta Kota
Binjai.” ... Journal of Management & ... 6 (2): 512-24.

Batubara, Chuzaimah, and Isnaini Harahap. 2022. “HALAL INDUSTRY
DEVELOPMENT STRATEGIES Muslims’ Responses and Sharia Compliance In
Indonesia.” Journal of  Indonesian Islam 16 (1): 103-32.
https://doi.org/10.15642/J11S.2022.16.1.103-132.

Budiman, Raihani. 2024. “Profil Home Industri Gula Aren Di Kecamatan Pining
Kabupaten Gayo Lues” 5 (1): 17-26.

Charismana, Dian Satria, Heri Retnawati, and Happri Novriza Setya Dhewantoro. 2022.
“Motivasi Belajar Dan Prestasi Belajar Pada Mata Pelajaran Ppkn Di Indonesia:
Kajian Analisis Meta.” Bhineka Tunggal Ika: Kajian Teori Dan Praktik Pendidikan
PKn 9 (2): 99-113. https://doi.org/10.36706/jbti.v9i2.18333.

Daulay, Aisy Salwa, Imsar Imsar, and Rahmat Daim Harahap. 2023. “Strategi
Pengembangan Pasar Digital Dalam Mendukung Industri Fashion Halal Di
Indonesia.” AL-MANHAJ: Jurnal Hukum Dan Pranata Sosial Islam 5 (1): 1035-42.
https://doi.org/10.37680/almanhaj.v5i1.2918.

Fitriana, Aisyah Nurul, Irwan Noor, and Ainul Hayat. 2020. “PENGEMBANGAN
INDUSTRI KREATIF DI KOTA BATU (Studi Tentang Industri Kreatif Sektor
Kerajinan Di Kota Batu) Aisyah Nurul Fitriana, Irwan Noor, Ainul Hayat.” Jap 2
(2): 281-86.

Hasibuan, Misna, Sri Sudiarti, and Muhammad Ikhsan Harahap. 2024. “Penerapan
Konsep Maslahah Pada UMKM Tahu Desa Laut Dendang Kabupaten Deli
Serdang.” El-Mal: Jurnal Kajian Ekonomi & Bisnis Islam 5 (3): 1938-48.
https://doi.org/10.47467/elmal.v5i3.6247.

Hutami, Rosy, Moch Fadlal Islamay Pribadi, Fani Nurcahali, Bunga Septiani, Nuri
Andarwulan, Kastana Sapanli, Ervizal A. M. Zuhud, Primadika Al Manar, Nurul
Ichsan, and Slamet Wahyudi. 2023. “Proses Produksi Gula Aren Cetak (Arenga
Pinnata, Merr) Di Indonesia.” Jurnal Ilmiah Pangan Halal 5 (2): 119-30.
https://doi.org/10.30997/jiph.v5i2.10237.

Imsar, Imsar. 2021. “Strategi Home Industri Konveksi Dalam Meningkatkan Pendapatan
Rumah Tangga Masyarakat Kota Binjai (Studi Kasus Abu Bakar Konveksi
Mencirim Binjai Timur).” Jurnal Ilmu Manajemen Dan Kewirausahaan (Jimk) 1 (2):
48-59. https://doi.org/10.32696/jimk.v1i2.809.

239



Jurnal Pamator Vol. 18, No. 4, 2025
https://journal.trunojoyo.ac.id/pamator ISSN: 2754-7856 (Online)
ISSN: 1929-7935 (Print)

Imsar, Imsar, Nurhayati Nurhayati, Isnaini Harahap, and Purnama Ramadani Silalahi.
2024. “The Impact of the Halal Industry and Islamic Financial Assets on Indonesia’S
Economic Growth Using the Vector Autoregression (Var) Approach.” EKUITAS
(Jurnal Ekonomi Dan Keuangan) 8 (2): 274-87.
https://doi.org/10.24034/j25485024.y2024.v8.12.6299.

Islamiyah, Syahmidarni Al. 2021. “Strategi Pengembangan Industri Gula Merah Lontar
Sebagai Resource Based Industry Di Kabupaten Jeneponto.” AGRITEKNO: Jurnal
Teknologi Pertanian 10 (1): 36-44.
https://doi.org/10.30598/jagritekno.2021.10.1.36.

Isnaini, at al. 2011. “TOWS Dan QSPM ****Strategi Pengembangan Usaha Gula Aren
Di Kabupaten Aceh Tenggara.” Jurnal Agribisnis Sumatera Utara 4 (2): 55-65.

Kasus, Studi, and Cihaur Manonjaya. 2024. “PERANAN HOME INDUSTRY DALAM
MENINGKATKAN KESEJAHTERAAN MASYARAKAT  Upaya-Upaya
Sangatlah Berinovasi Dalam Kreativitasnya Membuat Suatu Produk Pesat Di
Karnakan Sumber Daya Alam Di Sekitarnya Sangat Relevan Untuk Home Industry :
Krupuk Bawang , Berbagai Mak” 5 (1): 250-66.

Lingawan, Angelita, Dio Nugraha, Earlene Jessica, Edwin Aprianto, Geovanny
Geovanny, Muhammad Ardhito, Philbert Japit, and Teddy Trilaksono. 2019. “Gula
Aren: Si Hitam Manis Pembawa Keuntungan Dengan Segudang Potensi.” Jurnal
Pemberdayaan Masyarakat Indonesia 1 (1): 1-25.
https://doi.org/10.21632/jpmi.1.1.1-25.

Maemonabh, Siti, Jurusan Ekonomi Pembangunan, Fakultas Ekonomi, and Universitas
Negeri Semarang. 2020. “Strategi Pengembangan Industri Kecil Gula Aren Di
Kecamatan Limbangan Kabupaten Kendal.” Economics Development Analysis
Journal 4 (4): 414-26. http://journal.unnes.ac.id/sju/index.php/eda;.

Marissa Grace Haque, Nuraeni, and Rifzaldi Nasri. 2022. “SMEs Halal Culinary Strategy
During The Pandemic Era In South Tangerang.” Jurnal Manajemen 26 (2): 351-67.
https://doi.org/10.24912/jm.v26i2.961.

Maruapey, Aziz, and Thsan Febriadi. 2021. “ETNOBOTANI POHON AREN (Arenga
Pinnata Merr.) DI KAMPUNG WERBES DISTRIK BIKAR KABUPATEN
TAMBRAUW.” Laporan Akhir Penelitian 2:8-19.
https://digilibadmin.unismuh.ac.id/upload/11041-Full Text.pdf.

MITA, SAS, NUR ASYIK, and MUHAMMAD SYUKRI SADIMANTARA. 2022.
“Karakteristik Kimia Dan Organoleptik Gula Aren Yang Diproduksi Oleh
Masyarakat Desa Tanjung Batu Dan Kabangka.” Jurnal Berkala Ilmu-Ilmu Pertanian
(Journal of Agricultural Sciences) 2 (2): 118-25.
https://doi.org/10.56189/jagris.v2i2.27579.

Mulyani, Darliah Dwi. 2022. “Strategi Pengembangan Usaha Pengolahan Gula Aren
Berdasarkan Metode Analisis SWOT ( Studi Kasus Kecamatan Lawe Bulan ,
Kabupaten Aceh Tenggara ) ( Palm Sugar Processing Business Development
Strategy Based on the SWOT Analysis Method ( Case Study of Lawe B” 7 (2019):
309-15.

Mulyani, Darliah Dwi, Rasdiansyah Rasdiansyah, and Martunis Martunis. 2022. “Strategi
Pengembangan Usaha Pengolahan Gula Aren Berdasarkan Metode Analisis SWOT
(Studi Kasus Kecamatan Lawe Bulan, Kabupaten Aceh Tenggara).” Jurnal Ilmiah

240



Jurnal Pamator Vol. 18, No. 4, 2025
https://journal.trunojoyo.ac.id/pamator ISSN: 2754-7856 (Online)
ISSN: 1929-7935 (Print)

Mahasiswa Pertanian 7 (2): 309—15. https://doi.org/10.17969/jimfp.v7i2.19568.

Nurhijjah, Nilam, and Erni Panca Kurniasih. 2021. “Strategi Pengembangan Industri Gula
Aren Di Desa Nanga Menterap, Kecamatan Sekadau Hulu, Kabupaten Sekadau.”
Prosiding Seminar Nasional SATIESP, 75-93.

Nuri Aslami, Andri Soemitra, and Zuhrinal M Nawawi. 2023. “Pengukuran Kinerja
Islami Badan Amil Zakat Nasional (BAZNAS) Provinsi Sumut Dengan
Menggunakan Pendekatan Maslahah Performa (MaP).” Mumtaz: Jurnal Ekonomi
Dan Bisnis Islam 2 (1): 27-43. https://doi.org/10.55537/mumtaz.v2il.535.

Qorib, A, Isnaini Harahap, M A Fakultas Ekonomi, Dan Bisnis, Islam Uin, and S U
Medan. 2020. “Penerapan Maslahah Mursalah Dalam Ekonomi Islam.” Analytica
Islamica 5:55-80.

Radam, Rosidah R, and Arfa Agustina Rezekiah. 2015. “Pengolahan Gula Aren (Arrenga
Pinnata Merr) Di Desa Banua Hanyar Babupaten Hulu Sungai Tengah.” Jurnal
Hutan Tropis 3 (3): 267-76.

Ridwan, M Sulaiman 2024. n.d. “INTEGRASI MASLAHAH MURSALAHH DALAM
ETIKA BISNIS ISLAM DI PASAR TUAH KM. 4 PERAWANG.”
https://doi.org/10.24014/af.v23il.

Risdwiyanto, Andriya, Filasti Rahma, Loso Judianto, and Arif Saefudin. 2024. “Brand
Anticipation in an Era of Uncertainty: Understanding Consumer Behaviour towards
Companies’ Future Anticipation Efforts.” Matrik : Jurnal Manajemen, Strategi
Bisnis Dan Kewirausahaan, 44,
https://doi.org/10.24843/matrik:jmbk.2024.v18.101.p04.

Rokan, Mustapa Khamal. 2017. “Conceptualization of Economic Right for Small Traders
at Traditional Market in Indonesia.” Ahkam: Jurnal Ilmu Syariah 17 (1): 65-92.
https://doi.org/10.15408/AJIS.V1711.6231.

S. Lestari Leni, M. Nawawi Zuhrinal, Syahbudi M. 2021. “PERAN HOME INDUSTRI
EMPING MELINJO DALAM MENINGKATKAN PENDAPATAN IBU RUMAH
TANGGA ( Studi Kasus: Desa Purbaganda Kecamatan Pematang Bandar
Kabupaten Simalungun ) Leni Lestari Simatupang , Zuhrinal M . Nawawi ,
Muhammad Syahbudi Universitas Islam Negeri S.” Studia Economica: Jurna
Ekonomi Islam VII (2): 223-34.

Samosir, Oleh Ladesma. 2021. “Analisis Nilai Tambah Pengolahan Nira Aren Menjadi
Gula Aren Desa: Buluh Awar, Kecamatan Sibolangit, Kabupaten Deli Serdang,
Provinsi Sumatera Utara.” Jurnal Agribizda 5 (2): 159-71.

Sasoko, Deradjat Mahadi, and Imam Mahrudi. 2023. “Teknik Analisis SWOT Dalam
Sebuah Perencanaan Kegiatan.” Jurnal Perspektif-Jayabaya Journal of Public
Administration 22 (1): 8-19.

Sisi, La, and Yuli Purbaningsih. 2023. “Potensi Pengembangan Home Industri Gula Aren
Di Kecamatan Polinggona Kabupaten Kolaka” 1 (1): 1-5.

Soemitra, Andri, Kusmilawaty, and Tri Inda Fadhila Rahma. 2022. “The Role of Micro
Wagqf Bank in Women’s Micro-Business Empowerment through Islamic Social

Finance: Mixed-Method Evidence from Mawaridussalam Indonesia.” Economies 10
(7). https://doi.org/10.3390/economies10070157.

Subaktilah, Yani, Nita Kuswardani, and Sih Yuwanti. 2021. “ANALISIS SWOT:

241



Jurnal Pamator Vol. 18, No. 4, 2025
https://journal.trunojoyo.ac.id/pamator ISSN: 2754-7856 (Online)
ISSN: 1929-7935 (Print)

FAKTOR INTERNAL DAN EKSTERNAL PADA PENGEMBANGAN USAHA
GULA MERAH TEBU (Studi Kasus Di UKM Bumi Asih, Kabupaten
Bondowoso).” Jurnal Agroteknologi 12 (02): 107. https://doi.org/10.19184/;-
agt.v12i02.9276.

Sudrajat, Cecep, and Putri Sugiyanto. 2023. “Strategi Home Industry Dalam
Meningkatkan Eksistensi Dan Perannya Terhadap Ekonomi Keluarga (Studi Kasus
Home Industry Kerupuk Di Desa Bungbulang).” Jurnal Ekonomi Syariah) 01 (01):
15-24. https://ejournal.fs-unikcps.com/index.php/lamagriba-ekosy-
unikcps/article/view/11.

Sugiyowati, Leni, Karno, and Titik Ekowati. 2015. “Strategi Pengembangan Agroindustri
Gula Aren Di Kabupaten Kendal.” Agromedia 33 (1): 1-12.

Suri, Putri Intan, Faradina Zevaya, and Helen Parkhurst. 2024. “Potensi Dan Prospek
Industri Gula Aren Di Indonesia.” Journal of Islamic Economics and Finance, no. 2,
251-64. https://doi.org/10.59841/jureksi.v2i2.1462.

Ummah, Masfi Sya’fiatul. 2019. “AL-MASHLAHAH MURSALAH (Suatu Metodologi
Alternatif Dalam Menyelesaikan Persoalan Hukum Kontemporer).” Sustainability
(Switzerland) 11 (1): 1-14.
http://scioteca.caf.com/bitstream/handle/123456789/1091/RED2017-Eng-
8ene.pdf?sequence=12&isAllowed=y%0Ahttp://dx.doi.org/10.1016/j.regsciurbeco.
2008.06.005%0Ahttps://www.researchgate.net/publication/305320484 SISTEM P
EMBETUNGAN_TERPUSAT STRATEGI MELESTARI.

Yolanda, Ulfa. 2023. “Strategi Pengembangan Usaha Pengolahan Gula Aren Perspektif
Ekonomi Islam Di Desa Kandang Mbelang Kec. Lawe Bulan, Kab. Aceh Tenggara.”
Jurnal Ilmiah Ekonomi Islam 9 (2): 2657. https://doi.org/10.29040/jiei.v9i2.9666.

Yuslem, Nawir, Zuhrinal M Nawawi, and Dahrul Siregar. 2022. “Strategy For
Strengthening Business Incubators As Establishment Of Entrepreneurship Using
The Anp Model In Private Higher Education In North Sumatera.” Edukasi Islami:
Jurnal Pendidikan Islam 11 (3): 1-12. https://doi.org/10.30868/ei.v11103.3301.

242



