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This study implements an associative research design with the goal of discovering the 
nature of the relationship that exists between Tax Literacy Factors (X1), Financial 
Situation (X2), and Individual Taxpayer Compliance (Y), with Taxpayer Awareness 
serving as a moderating variable (Z). Data was collected using questionnaires with a 
rating system called Likert that included five potential replies. Google Forms is utilized 
to ease the participant collection procedure. The study's population comprised people 
who completed questions using Google Forms. A variety of data analysis procedures are 
employed to investigate the obtained data. These processes include validity and reliability 
testing, classical assumption tests, linear regression and MRA, determination coefficient 
tests, simultaneous F tests, and partial T tests. According to the determination test, the 
variables included in this study accounted for 99.5% of the variance, with the remaining 
5% affected by unspecified factors. This study's concurrent findings reveal that tax literacy 
and financial situation have a considerable impact on individual taxpayer compliance, 
and taxpayer awareness can attenuate the effects of tax literacy factors and financial 
condition on oribadi taxpayer compliance in Pontianak. The data management technique 
is carried out utilizing IBM SPSS 26

Keywords: Tax Literacy, Financial Situation, Individual Taxpayer Compliance, Tax-
payer Awareness
JEL Classification Code: H21, H71, P34
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INTRODUCTION
 Indonesia is an economically devel-
oping nation that is always striving to en-
hance the well-being of its citizens. Efforts 
to improve the country necessitate state 
money, which serves to fulfill the state's in-
terests in order to generate economic prog-
ress. One of the things that may be done 
is to investigate and maximize sources of 
state revenue. In Indonesia, state money 
is generated primarily from taxes, Non-Tax 
State Revenues(read: PNBP), andgrants. 
As stated by (Nurlita, 2024) : "The state re-
ceives revenue from taxes." The revenue 
is derived from community contributions 
made by citizens who are required to pay 
taxes. Law Number 16 of 2009 concern-
ing general provisions and procedures for 
taxation states in Article 1 paragraph 1 that 
tax is a mandatory payment to the govern-
ment that is owed by people or entities 
under legal coercion, without any form of 
payment in kind, and is used for state pur-
poses for the maximum prosperity of the 
populace. The State Budget (APBN) will 
get a sizable revenue contribution from the 
tax paid by the taxpayer, which can be uti-
lized to help the nation's growth succeed. 
Taxes additionally contribute to the largest 
contribution to the State Budget (APBN). 
Taxes are one of the driving forces behind 
the economy.

 Taxpayer awareness refers to the 
level of understanding and tax compliance 
that individual taxpayers have of the tax 
regulations that apply in their country. Ac-
cording to (Kusumadewi & Dyarini, 2022) 
"Awareness describes the internal moti-
vation of individuals to fulfill their obliga-
tions to pay taxes". With this awareness, 
a person is more likely to comply with tax 
regulations, and as a result, the revenue 
of a region or country will be positively af-
fected. The higher the level of taxpayer 
awareness, the greater the compliance 
that can be expected from them. As stated 
by (Yuliati & Fauzi, 2020): “When individu-
als have a strong awareness to fulfill their 
tax obligations, the willingness to pay taxes 
will also increase”.
 According to the West Kalimantan 
Central Bureau of Statistics, the population 
of Pontianak city based on working age 
from 2020 to 2022 increased with the fol-
lowing numbers.
 Based on the data above shows, 
In 2020 to 2021 the population based on 
working age in Pontianak City experienced 
an increase in population of 1.2% or 5,275 
people. Whereas in 2021 to 2022 the pop-
ulation based on working age in Pontianak 
City experienced an increase in population 
of 1.3% or 5,625 people. From the figure 
above, it can be concluded that there was 

Figure 1.
 Diagram Total Population by Age at Work in Pontianak City



Nur Khofifah & Dedi Hariyanto. MediaTrend 19 (2) 2024 p.329-347

331

an increase in the number of residents 
based on the age of workers from 2020 to 
2022. According: "The population is a tax 
subject, and the population has a positive 
effect on local tax revenue because the 
increasing population will obtain services 
provided by the government, which are 
sourced from local taxes, so that the popu-
lation is obliged to pay taxes on the basis 
of the services received." 
 Based on data from the West Kali-
mantan Regional Office of the Directorate 
General of Taxes (DGT), it shows the num-
ber of individual taxpayers in Pontianak 
City in 2020-2022. From the data on the 
number of individual taxpayers in Ponti-
anak City, there are taxpayer reports that 
have increased in the period of 3 years 
(2020- 2022), in 2022 there are 249,097 
taxpayers. Individual taxpayers report their 
income through the annual SPT using a 
self-assessment system, namely taxpay-
ers have been given the authority to self-
calculate, self-report and self-pay the tax 
payable that must be paid. Annual SPPT 
is a letter used by taxpayers to report the 
calculation of tax payments, tax objects or 
non-tax objects, assets and liabilities in ac-
cordance with the provisions of tax legisla-
tion in a tax year or part of a tax year. 
 Tax compliance can be interpreted 
as a level to which taxpayers carry out 
all their tax obligations starting from reg-
istering themselves, recording all taxable 
income, reporting to paying taxes due in 
accordance with the provisions of the ap-
plicable law. According to (Riyadi et al., 
2021) :"Tax compliance can be defined as 
a situation where taxpayers fulfill all tax ob-
ligations and exercise their taxation rights". 
There are two types of tax compliance, 
namely formal compliance and material 
compliance. Formal compliance is a situ-
ation where taxpayers can fulfill tax obli-
gations formally with the provisions in the 
tax law. Meanwhile, material compliance 
is a situation where taxpayers have sub-
stantively fulfilled all material provisions of 

taxation, namely in accordance with the 
content and spirit of the tax law. Increased 
compliance from taxpayers, of course, will 
have implications for increasing state rev-
enues that can be used to finance develop-
ment. 
 Taxes are a source of state rev-
enue that contributes greatly to financing 
the needs of state spending and national 
development. Seeing that taxes are one 
of the main sources of revenue today, the 
government is trying to increase revenue 
from this sector. And please note that taxes 
are an important aspect for the survival of 
the Indonesian state. In running the gov-
ernment and development, the govern-
ment needs a lot of funds. As an element of 
state revenue, taxes have a very large role 
that is increasingly relied upon for the ben-
efit of the state treasury. Taxes are levied 
based on covering the costs of producing 
goods and can be paid in money or work of 
equal value.
 The Directorate General of Taxes 
(DGT) is committed to increasing state rev-
enue through various activities that involve 
the public at large. Through initiatives such 
as the creation of tax-related news (An-
nouncements/Press Releases) with Tax 
Headlines and Tax Essays, DGT not only 
provides up-to-date information on tax poli-
cies but also enhances public understand-
ing of the importance of tax compliance.
(Andreansyah, 2022) In addition, by pro-
viding a tax learning portal containing vid-
eo tutorials and articles containing general 
information on taxes, DGT opens access 
to tax education for the general public, so 
that they can better understand tax rules 
and obligations. Other measures include 
providing Offsite Tax Service (LPK) or Tax 
Corner, which allows the public to get direct 
assistance in fulfilling their tax obligations, 
as well as through Tax Education such as 
Socialization program, Tax Volunteer Re-
cruitment, and Competition, DGT is active-
ly involved in increasing public awareness 
and knowledge on the importance of tax 
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contribution to the country's development, 
thus overall contributing to the increase of 
state revenue through taxes. However, ef-
forts to improve taxpayer compliance are 
not easy to do. This condition occurs be-
cause taxpayers still often make tax avoid-
ance efforts.
 Internal factors are caused by the 
traits that the individual already has and 
learns so that it raises awareness of the 
mindset of obedient behavior towards tax 
obligations. While external factors are bi-
ased due to the environment in which the 
taxpayer is located, if the taxpayer's en-
vironment has a mindset awareness that 
supports compliance with tax obligations. 
Meanwhile, According to : "Taxpayers in 
fulfilling their obligations are classified as 
coercive factors. Taxes are mandatory 
contributions made by individuals or enti-
ties that are an act of coercion and do not 
receive direct rewards. The coercion factor 
"Forced Compliance" is a factor that can 
increase people's perceptions of the pow-
er of tax authorities to force related to the 
economy. While the voluntary factor "Vol-
untary Compliance" is a factor that talks 
about people's trust in the government in 
implementing a fair taxation system both 
procedurally and retributively which is re-
lated to non-economics or psychology.  
 Tax literacy is the ability of an in-
dividual or entity to understand and use 
information and knowledge related to tax 
regulations procedures and concepts. Ac-
cording to (Saharani & Sari, 2023) :"Tax lit-
eracy involves an understanding of the tax 
system that applies in a country, tax obli-
gations, how to calculate and report taxes, 
and an understanding of the rights and 
obligations of taxpayers. Tax literacy is the 
process of taxpayers in understanding and 
mastering tax regulations and laws, then 
implementing them in their tax activities, 
such as paying taxes, filing tax returns, 
and other related actions. With tax literacy, 
a person can understand their tax obliga-
tions. They will know what type of tax they 

have to pay, when the payment is due, and 
how much tax they have to pay. Accord-
ing to (Kumanireng & Utomo, 2023): "With 
adequate knowledge, individuals and busi-
nesses can avoid tax violations that can 
result in legal sanctions or fines".
 Financial condition is an individ-
ual's subjective view and assessment of 
their financial state or status at a certain 
time. According to (Riskillah & Rachman, 
2022): "This includes  how a person sees 
their financial stability, ability to meet finan-
cial obligations, and overall financial situa-
tion, including assets, debts, income, ex-
penses, and beliefs about future financial 
developments". Financial conditions can 
be influenced by various factors, such as 
income, debt, employment, financial plans, 
investments, as well as macroeconomic 
factors that affect the overall financial situ-
ation. According to: "This perception can 
be positive if someone feels financially 
secure and stable, or negative if someone 
feels insecure or negative if someone feels 
insecure or is experiencing financial diffi-
culties".
 Individual financial conditions can 
have a significant influence on the level of 
taxpayer compliance. Tax compliance con-
sists of formal tax compliance and material 
tax compliance. According to (Mandala & 
Aprilina, 2022) :“ "Formal tax compliance 
includes NPWP, paying taxes on time, and 
reporting taxes while material tax compli-
ance includes calculating, calculating and 
withholding taxes".According to (Asyhari 
& Aryati, 2023) :"By understanding how 
financial conditions interact with taxpayer 
compliance, governments and related 
agencies can design more effective ap-
proaches in tax education and understand-
ing, as well as in maintaining high levels of 
taxpayer compliance".
 Tax compliance is the aware-
ness of fulfilling tax obligations which is 
reflected in a situation where taxpayers 
understand and try to understand all the 
provisions of tax laws and regulations, fill 
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out tax forms completely and clearly, cal-
culate the amount of tax owed correctly 
and pay taxes on time. Tax literacy is de-
fined as a dynamic development process 
related to skills and confidence to realize 
and understand the factors that influence 
tax decisions and the tax consequences of 
taxpayer decisions and to use knowledge 
to make informed choices and decisions 
with respect to various transactionsThe in-
dicators used from Tax Literacy are knowl-
edge of payment and reporting deadlines, 
knowledge of general provisions and tax 
procedures, knowledge of the tax system. 
(Siregar, 2023).
 Financial condition is what affects 
the behavior of taxpayers in paying their 
taxes. A person's financial condition posi-
tively affects his willingness to fulfill his tax 
provisions.The indicators used as the ba-
sis for measuring financial conditions are 
calculating taxes in accordance with actual 
income conditions, depositing taxes in ac-
cordance with income conditions, reporting 
taxes in accordance with income condi-
tions, paying taxes if the business is profit-
able, the amount of tax payable is in accor-
dance with financial conditions, will not pay 
taxes if the company suffers losses, fulfill-
ing business / business responsibilities first 
before paying taxes, thinking about paying 
taxes if income rises. Based on research 
from (Kusumawati, Indarto, & Santoso, 
2022) In her research entitled " The Effect 
of Taxation Knowledge, Service Quality 
and Tax Sanctions on Corporate Taxpayer 
Compliance Following Tax Amnesty With 
Financial Condition as a Moderating Vari-
able ". Resulting in the conclusion that the 
financial condition variable has a positive 
effect on taxpayer compliance. This is be-
cause the ups and downs of financial con-
ditions can affect whether or not taxpayers 
are compliant in carrying out their obliga-
tions.
 Taxpayer awareness is a condition 
where taxpayers know, understand and im-
plement tax provisions correctly and volun-

tarily. Meanwhile, Tax awareness is mea-
sured by the following indicators: a person 
can understand and understand how to pay 
taxes, contribute to the state, obey the laws 
and regulations regarding taxes, check 
taxes and tax rates in filling out tax returns, 
have an effort to obey taxes, the nature of 
taxes that force, tax awareness in fulfilling 
their obligations from themselves. Accord-
ing to (Lestari et al., 2023): "Based on the 
relationship between the variables above, 
it can be concluded that tax literacy and 
the financial condition of an individual tax-
payer are thought to have a considerable 
influence on tax compliance with taxpay-
er awareness as a moderating variable". 
Therefore, having an awareness of the im-
portance of taxes and being balanced with 
tax literacy and having good financial con-
ditions is expected to increase compliance 
in carrying out their tax obligations. Aware-
ness associated with moderating the rela-
tionship between tax literacy, and financial 
conditions in influencing compliance with 
paying taxes, individual taxpayers, namely 
if taxpayer awareness strengthens the re-
lationship of each factor to compliance with 
paying taxes, taxpayers will be better able 
to determine their behavior appropriately. 
However, if taxpayer awareness weakens 
the relationship of each factor to compli-
ance with paying taxes, then taxpayers will 
not be able to determine their behavior ap-
propriately.
 Tax literacy generally promotes 
compliance, as individuals with better un-
derstanding navigate tax systems more ef-
fectively. According to (Amang & Selong, 
2024): Individual taxpayer compliance 
represents adherence to tax rules and 
payments, influenced by factors like tax 
education, financial security, and personal 
beliefs”. Based on research from (Jundari, 
Putra, Petra, & Fitri, 2024) “Taxpayer Com-
pliance Umkm Lubuk Basung Through 
Financial Condition As A Moderating Vari-
able: Tax System Modernization, Tax Un-
derstanding And Incentive Utilization”. 
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Higher taxpayer awareness generally im-
proves compliance by informing individuals 
of their responsibilities and consequences 
of non-compliance. Additionally, it strength-
ens the relationships between tax literacy 
and financial situation with compliance. 
Even with moderate tax literacy, increased 
awareness can encourage seeking help or 
following simpler guidelines. 
 The selection of Tax Literacy Fac-
tors, Financial Situation, and Individual 
Taxpayer Compliance, with Taxpayer 
Awareness as a moderating variable, is 
crucial for understanding taxpayer behav-
ior and compliance dynamics. According to 
(Suci, Putri, & Eprianto, 2023) : “The Effect 
of Tax Awareness, Tax Socialization and 
Tax Sanctions on Taxpayer Compliance”. 
Financial situation plays a significant role 
as it directly impacts taxpayers' ability 
to fulfill their tax responsibilities; those in 
better financial health are generally more 
compliant. Taxpayer awareness serves as 
a moderating variable that can enhance or 
diminish the effects of tax literacy and fi-
nancial situation on compliance. Increased 
awareness can lead to better understand-
ing and adherence to tax laws, thus rein-
forcing the relationship between literacy 
and compliance, while also mitigating the 
negative impacts of financial constraints by 
encouraging proactive engagement with 
tax obligations. This interplay highlights the 
importance of educational initiatives and 
awareness campaigns in fostering compli-
ance among taxpayers.
 Previous research has proven that 
taxpayer awareness can significantly af-
fect compliance, especially in relation to 
tax sanctions(Karyanti & Nafiah, 2022). 
Tax knowledge and understanding do not 
directly affect compliance, taxpayer aware-
ness plays an important moderator role in 
the relationship between tax sanctions and 
compliance, which suggests that increased 
awareness can improve compliance even 
if knowledge is lacking (Cenvintius & Ok-
tavia, 2024). However, research on the 

influence between literacy and financial 
conditions on compliance behaviour is 
still difficult to find. Accordingly, efforts to 
increase compliance of individual taxpay-
ers in Pontianak City, West Kalimantan 
Province, have basically not run optimally 
(Haryaningsih & Juniwati, 2021). To over-
come this gap, this study is intended to 
evaluate the effect of tax literacy and finan-
cial conditions on individual taxpayer com-
pliance in Pontianak City based on working 
age with taxpayer awareness as a moder-
ating variable.
 Seeing the explanation described 
above, it can be concluded that the results 
of hypothesis testing and discussion in this 
study, it can be concluded that tax literacy 
(X1) has a significant and favorable impact 
on individual taxpayer decisions. The high 
level of tax literacy in West Kalimantan, 
especially in Pontianak City, allows indi-
viduals to pay taxes. On the other hand, 
financial condition (X2) has a significant in-
fluence on Individual Taxpayer Compliance 
(Y). Based on the MRA regression analysis 
test, it shows that taxpayer awareness is 
able to moderate tax literacy and financial 
conditions on personal taxpayer compli-
ance in Pontianak city residents.

METHODOLOGY
 This The research conducted used 
quantitative research. Quantitative re-
search is an attempt by a researcher to 
find knowledge by giving data in the form 
of numbers. The numbers obtained are 
used to analyze information, simply put, 
quantitative research is scientific research 
that is systematically organized into parts 
and to find causal relationships.(Subagiyo, 
Islah, Kumala, & Harjo, 2021) The purpose 
of this study was to determine the nature 
of the relationship that exists between the 
variables of Tax Literacy (X1), Financial 
Condition (X2), on Individual Taxpayer 
Compliance (Y) with Tax Awareness (Z). 
 The population in this study were 
private individuals who took the survey 
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with a sample of 150 respondents. Where 
the respondent's data was collected based 
on the results of a survey conducted by the 
researcher using the help of Google Form 
by setting a scale of 1 to 4 (1-4) with a 
statement of Strongly Agree to strongly dis-
agree (Strongly agree-strongly disagree). 
A questionnaire is a set of questions used 
to obtain information from respondents re-
lated to their personal or other matters re-
lated to research material, with the devel-
opment of technology integrated with the 
internet has an important role and helps in 
collecting questionnaire data, one of which 
is the Google Form application.(Yam & 
Taufik, 2021)  Google Form is a web-based 
application that makes it easy for users to 
access it, Google forms are widely used in 
the world of education and research.
 Respondents in this study are in-
dividual taxpayers in Pontianak City with 
working ages ranging from 25 to 65 years. 
They have diverse educational back-
grounds, ranging from high school to doc-
toral degree, and varied taxation status, 
characterised by NPWP ownership. Re-
spondents' gross annual income also var-
ied, ranging from less than IDR 500 million 
to more than IDR 4.8 billion. This diversity 
of characteristics allows for a more com-
prehensive analysis of the influence of tax 
literacy, financial condition, and taxpayer 
awareness on tax compliance in a hetero-
geneous population.
 This study uses the variables of Tax 
Literacy (X1), Financial Condition (X2), on 
Individual Taxpayer Compliance (Y) with 
Tax Awareness (Z). Moderating variables 
are variables that can strengthen or weak-
en the direct relationship between the inde-
pendent variable and the dependent vari-
able. Moderating variables are variables 
that have an influence on the nature or 
relationship between variables. The nature 
or direction of the relationship between the 
independent variable and the dependent 
variable can be positive or negative de-
pending on the moderating variable, there-

fore the moderating variable is also called 
the contigency variable.
 In this study, several explanations 
and reasons why the authors use the vari-
ables of Tax Literacy (X1), Financial Condi-
tion (X2), on Individual Taxpayer Compli-
ance (Y) with Tax Awareness (Z) include 
Tax literacy (X1) is considered very impor-
tant because tax literacy equips individuals 
with the knowledge needed to navigate tax 
obligations effectively, thus positively af-
fecting the level of compliance. Financial 
Condition (X2) financial condition plays 
an important role as it directly impacts the 
ability of taxpayers to fulfill their tax respon-
sibilities, those with better financial health 
are generally more compliant. Tax Aware-
ness (Z) Taxpayer awareness serves as a 
moderating variable that can increase or 
decrease the effects of tax literacy and fi-
nancial situation on compliance. Increased 
awareness can lead to better understand-
ing and compliance with tax regulations, 
thus strengthening the relationship be-
tween literacy and compliance, while re-
ducing the negative impact of financial 
constraints by encouraging proactive in-
volvement in fulfilling tax obligations or tax 
compliance as variable (Y). 
Data Collection And Analysis 
 The author uses data collection 
methods with using SPSS 26. The analy-
sis methods used in this research include 
(Rahmatullah, Ahmad, & Rahayu, 2019).
 The validity test is used to measure 
whether a questionnaire is valid or not. 
A questionnaire is said to be valid if the 
questions on the questionnaire are able 
to reveal something that will be hunted by 
the questionnaire. The validity test can be 
done by comparing r count with r table in a 
way. First, if r count is greater than r table 
(r count>r table) and the value is positive 
then the item or question or indicator val-
ue is declared valid. Second. if r count is 
smaller than r table (r count).
 Based on research results  The 
higher the validity of the instrument, the 
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more accurately the measuring instrument 
measures the data. This validity test is im-
portant so that the questions given do not 
produce data that deviates from the intend-
ed variable description.
 Reliability test is an index test that 
shows the extent to which a measuring 
instrument can be trusted or relied upon. 
This shows the extent to which the mea-
surement results remain consistent when 
carried out twice or more on the same 
symptoms, using the same measuring in-
strument. A measuring instrument is said to 
be reliable if it produces the same results 
even though it is measured many times.  
 Normality Test aims to determine 
whether the residuals in the regression 
model follow the norm or not. Normality 
test with kolmogorov-smirnov if the sig sig-
nificant value in the model is more than al-
pha 0.05 then it is said to be normal.
 Multicollinearity test is a linear re-
lationship between independent variables 
in multiple regression. Multicollinearity can 
be seen from two sides, namely; Tolerance 
value and its opposite. In this case a good 
tolerance value is <0, 10. - Varian Inflance 
Factor (VIF) value. What is meant by the 
opposite of the tolerance value is that a low 
tolerance value is the same as a high VIF 
value (Tolerance value ≤ 0.10 = VIF value 
≥ 10). (Hati & Aryati, 2022)
 Heteroscedasticity test used to test 
whether in a regression there is an inequal-
ity of variance of residuals from one obser-
vation to another. The requirement that 
must be met in the regression model is the 
absence of heteroscedasticity symptoms. 
In this study, a heteroscedasticity test will 
be carried out using the Glacier test, which 
correlates the absolute value of the residu-
als with each variable. The results of the 
glacier test show that there are no symp-
toms of heteroscedasticity if> from alpha 
of 5% or 0.05. Conversely, if the significant 
value < than alpha of 5% or 0.05 then het-
eroscedasticity occurs.

 Partial test, according to  t test is 
conducted to test the effect of independent 
variables individually on the dependent 
variable. This decision making is based on 
a comparison of the t value against the t 
table value, namely if the t value> t table 
means that the independent variable has a 
significant effect, if the t value is 0.05 then 
the independent variable has no effect on 
the dependent variable.
 Moderated regression analysis/
MRA), according to Ghozali (2018), MRA 
is a moderation regression analysis that 
uses an analytical approach that main-
tains sample integrity and provides a basis 
for controlling the influence of moderating 
variables.
Regression Equation
Y = 𝛼 + β1X1 +  β2X2 +  ϵ           (1)

where Y is dependent variable (individual 
taxpayer compliance), α is constant or 
intercept (Y value when X = 0), β1 is X1 
regression coefficient, β2 is X2 regression 
coefficient, X1 is tax literacy, X2 is financial 
condition and ε is standard error.

RESULTS AND DISCUSSION
Descriptive Statistics
 The table below provides a synop-
sis of the data for the four variables identi-
fied. Factors such as tax literacy, financial 
condition, taxpayer compliance and tax-
payer awareness fall into this category. The 
tax literacy factor has a wide range of val-
ues, from 24 to 60, with a mean of 46 and a 
standard deviation of 9.033. The variance 
in the personal financial condition variable 
is more when compared to the other fac-
tors; it ranges from 56 to 180, averages up 
to 134.48, and has a standard deviation of 
30,618. Significant variance can be seen in 
taxpayer compliance, with values ranging 
from 32 to 80, an average of 63.313, and a 
standard deviation of 12.222. The taxpayer 
awareness variable has the following val-
ues: 37-140, median 207.44, and standard 
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deviation 23.823. The variation in this vari-
able is very large. To better understand the 
characteristics of the four research vari-
ables and their data distribution, the follow-
ing table provides a statistical overview.
Reliability Test Results
 The reliability test is used to deter-
mine whether the measuring instrument 
can be relied on for further use. The reliabil-
ity test results in this study used the Cron-
cbach Alpha technique. Based on Table 
4.7 above, it is known that the Cronbach's 
Alpha value on the tax literacy variable is 
0.930, the financial condition variable is 
0.980, taxpayer compliance is 0.969 and 
the moderating variable taxpayer aware-
ness is 0.976. All Cronbach's Alpha values 
in this study have a value> 0.6. This shows 
that the indicators used for the variable 
statements of tax literacy, financial condi-
tions, taxpayer compliance and taxpayer

awareness are reliable or respondents' 
answers to the statements in this re-
search questionnaire are consistent or 
stable. 
Normality Test
 The normality test aims to test 
whether in the regression model the con-
founding or residual variables have a nor-
mal distribution. The normality test in this 
study was carried out using the One Sam-
ple Kolmogorov-Smirnov Test. The criteria 
for determining normality that are usually 
used are if the sig value> 0.05 the residual 
value is normally distributed.
 A generally accepted level of sig-
nificance, e.g. 0.05, was used in the inter-
pretation of Table 4. The analysis residuals 
are likely to follow a normal distribution if 
the p value (0.18) is greater than this sig-
nificance threshold.

Table 1.
Descriptive Statistics

          Source: Processed Data, 2024

Table 2.
Reliability Test Results

          Source: Processed Data, 2024

Table 3.
Normality Test Results
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Table 4.
Validity Test Results

 Source: Processed Data, 2024
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Multicollinearity Test
 Multicollinearity test is a test con-
ducted to analyze the correlation between 
independent variables. To ensure the pres-
ence or absence of multicollinearity in the 
regression model, it can be seen based on 
the tolerance value and variance inflation 
factor (VIF). 

 Based on Table 5, it can be seen 
that there is no multicollinearity between 
the independent variables in the regression 
model. This is indicated by the tolerance 
value of each variable > 0.10 and VIF < 10.
Heteroscedasticity Test
 "The heteroscedasticity test aims to 
test whether in the regression model there 
is an inequality of variance and residuals 
from one observation to another". If the 
variance of the residuals of one observa-
tion is constant, it is called homoscedastic-
ity and if it is different it is called heteros-

cedasticity. A good regression model is 
homoscedasticity or no heteroscedastic-
ity. To detect the presence or absence of 
heteroscedasticity in this study, the Glejser 
test was used. This test is performed by re-
gressing the absolute value of the residual 
on the dependent variable.

 If the significant level is> 0.005 then 
the regression model does not contain het-
eroscedasticity.
 If the significant level is <0.005 then 
the regression model contains heterosce-
dasticity.
 A linear relationship between two 
variables is indicated when the p value for 
the linearity test is greater than 0.05.
 From Table 6 below, it can be con-
cluded that there are no symptoms of Het-
eroscedasticity in the variables of Tax lit-
eracy (X1), Financial Condition (X2), Tax

Table 5.
Multicollinearity Test Results

          Source: Processed Data, 2024

                Source: Processed Data, 2024

Table 6.
Heteroscedasticity Test Results
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payer Awareness (Z), and Individual Tax-
payer Compliance (Y) because the Signifi-
cance value is greater than 0.05 and the 
data points above are below and above 
around zero.
Linear Regression Analysis
 The research hypothesis test will 
be tested with simple regression analysis. 
This aims to answer the research prob-
lem, namely the relationship between the 
independent variable and the dependent 
variable. According to Sugiyono, (2022): 
"Linear regression analysis serves to mea-
sure the effect between predictor variables 
(independent variables) on the dependent 
variable. It is intended that the regression 
model is free from bias. This method is 
used to test hypothesis 1 and hypothesis 
2 with the following linear regression equa-
tion 1.   
 From the table 7, it can be conclud-
ed that there is an influence between vari-
able X1 on Z because the significant value 
is 0.019 <0.05, and variable X2 is 0.022 
<0.05, while the significant value between 
variable Y is 0.019 <0.05.
From the equation it can be explained that:
a) The constant value of Taxpayer Aware-
ness is 79.089, which means that if the 
independent variable is 0, the Taxpay-
er Awareness variable will increase by 
79.089.
b) The linear regression coefficient of the

Tax Literacy variable is -2.944, which 
means that if the Tax Literacy variable in-
creases by 1 point, the financial behavior 
variable will increase by -2.944.
c) The linear regression coefficient of 
the Financial Condition variable is 6.683, 
which means that if the Financial Condition 
variable increases by 1 point, the financial 
behavior variable will increase by 0.102.
d) While the linear regression of the vari-
able use of taxpayer compliance is 4.402, 
which means that if the taxpayer compli-
ance variable increases by 1 point, the fi-
nancial behavior variable will increase by 
4.402.
Linear Regression Analysis Moderate 
Regression Analysis (MRA) Model
 This study uses an interaction test 
or Moderating Regression Analysis (MRA. 
This moderation regression analysis is 
used to determine whether moderating 
variables can affect the relationship be-
tween the independent variable and the 
dependent variable. The hypothesis will 
be accepted if the moderating variable 
has a significant effect on the relationship 
between the independent and dependent 
variables. The reason (MRA) is the exis-
tence of moderating variables in this study. 
The following is the form of the Moderate 
Regression Analysis (MRA) equation.
Y = α +  β1X1 +  β2X2 +  β3Z +  β4X1Z +  β5X2Z 
+  ε

Table 7.
Linear Regression Test  Result

      Source: Processed Data, 2024



Nur Khofifah & Dedi Hariyanto. MediaTrend 19 (2) 2024 p.329-347

341

where Y is compliance of individual taxpay-
ers, α is constant, β1 - β5 is regression co-
efficient, X1 is tax literacy variable, X2 is fi-
nancial condition variable, Z is moderating 
variable of awareness of individual taxpay-
ers, X1Z is interaction between tax literacy 
and awareness of individual taxpayers, 
X2Z is interaction between financial condi-
tion and awareness of individual taxpayers 
and ε is standard error
 Moderating Regression Analysis 
or interaction test is a special application 
of linear multiple regression where the re-
gression equation contains an element of 
interaction (multiplication of two or more 
independent variables), before conduct-
ing the MRA test, multiple linear regression 
tests are first carried out to determine the 
effect of the dependent variable and the 
moderating variable on the independent 
variable before the interaction between the 
dependent variable and the moderating 
variable.
 From the table above, it can be seen 
that the significance value between tax lit-
eracy and taxpayer awareness is 0.005 
<0.05, it concludes that the awareness 
variable is able to moderate the influence 
of the tax literacy variable on individual tax

payer decisions, while the significance val-
ue between individual financial conditions 
and taxpayer awareness is 0.000 <0.05, 
it concludes that the individual awareness 
variable is able to moderate the influence 
of the financial condition variable on indi-
vidual taxpayer decisions.
Determination Test
 The measurement of the coefficient 
of determination is carried out to determine 
the percentage of influence of the indepen-
dent variable on changes in the dependent 
variable. From this it is known how much 
the dependent variable can be explained 
by the independent variable, while the rest 
is explained by other causes outside the 
model. A small R2 value means that the 
ability of the independent variables to ex-
plain the dependent variable is limited. Ac-
cording to Ghozali, (2018): "Conversely, 
an R2 value close to one indicates that the 
independent variables provide almost all 
the information needed by the dependent 
variable".
 From the table below, it can be 
seen that the coefficient of determination 
obtained is 0.355. This means that the ef-
fect of tax literacy, financial conditions and 
Compliance of Individual Taxpayers on

     Source: Processed Data, 2024

Table 8.
 Linear Regression Test Results Moderate Regression Analysis (MRA) Model
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Taxpayer Awareness is 99.5% and the 
remaining 5% is influenced by other vari-
ables outside this study.
Simultaneous Test (F Test)
 The F test is basically used to de-
termine whether all independent variables 
included in the model have a joint influence 
on the dependent variable. The method 
used is to see the magnitude of the sig-
nificant probability value. If the significance 
probability value <5%, the independent 
variables will have a significant effect to-
gether on the dependent variable. The ba-
sis for making conclusions on the F test is 
as follows:
a) If the value of F count < F table and if the 
probability (significance) > 0.05 (α), then 
H0 is accepted, meaning that the indepen-
dent variables simultaneously or together 
do not significantly affect the dependent 
variable. 
b) If the F value> F table and if the prob-
ability (significance) is smaller than 0.05 
(α), then H0 is rejected, meaning that the 
independent variables simultaneously af-
fect the dependent variable significantly. 
The F test hypothesis in this study can be 
formulated as follows:

Equation 1 
a) H0: There is no simultaneous significant 
effect of tax literacy and financial condition 
on individual taxpayer compliance. 
b) Ha: There is a simultaneous significant 
effect of tax literacy and financial condition 
on individual taxpayer compliance. 
Equation 2 
a) H0: There is no stimulant significant ef-
fect of tax literacy and financial conditions 
on individual taxpayer compliance with in-
dividual taxpayer awareness as a moder-
ating variable. 
b) Ha: There is a stimulant significant ef-
fect of tax literacy and financial conditions 
on taxpayer compliance with individual tax-
payer awareness as a moderating variable.
 Based on the table 10, it is known 
that the F value is 42.649> F table 3.94 so 
it can be concluded that Ho is rejected and 
Ha is accepted, which means that there 
is an effect of Tax Literacy (X1), Financial 
Condition (X2), on Individual Taxpayer 
Compliance (Y).
Partial Test (T test)
 Hypothesis testing in this study 
uses partial testing (T test). According to 
Ghozali, (2018): "This test is conducted to 

Table 9.
 Determination Test Results

               Source: Processed Data, 2024

Table 10.
Simultaneous Test Results (F Test)

               Source: Processed Data, 2024
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determine separately or partially whether 
the independent variable has a significant 
effect or not on the dependent variable". To 
see the effect of the independent variable 
on the dependent variable, it is tested at a 
significance level of α = 0.05. The basis for 
decision making in the T test is to use the 
significance probability number, as follows:
a) If the significance probability > 0.05, 
then H0 is accepted and Ha is rejected.
b) If the significance probability <0.05, then 
H0 is rejected and Ha is accepted.
Then the hypothesis is tested as follows:
Equation 1 
a) Tax Literacy 
H0 : Individual tax literacy has no significant 
effect on individual taxpayer compliance. 
Ha: Tax literacy has a significant effect on 
individual taxpayer compliance. 
b) Financial Condition 
H0 : Financial conditions individually have 
no significant effect on individual taxpayer 
compliance. Ha: Financial conditions indi-
vidually have a significant influence on in-
dividual taxpayer compliance.
Equation 2 
a) Tax Literacy 
H0 : Tax literacy individually has no signifi-
cant effect on individual taxpayer compli-
ance with taxpayer awareness as a mod-
erating variable. Ha: Tax literacy has a 
significant effect on taxpayer compliance 
as a moderating variable.

b) Financial Condition 
H0 : Financial conditions individually have 
no significant effect on individual taxpayer 
compliance with taxpayer awareness as a 
moderating variable. Ha: Financial condi-
tions have a significant effect on individual 
taxpayer compliance with taxpayer aware-
ness as a moderating variable.
 It is known that the t value on the 
Tax Literacy variable (X1) is 4.926> t table 
1.98447 so Ho is rejected and Ha is ac-
cepted, it can be concluded that the price 
partially has a significant effect on the Indi-
vidual Taxpayer Decision (Y).
 It is known that the t value on the 
Financial Condition variable (X2) is 8.452> 
t table 1.98447 so Ho is rejected and Ha is 
accepted, it can be concluded that Finan-
cial Conditions have a significant effect on 
Individual Taxpayer Decisions (Y). 
 Based on the data results, it is ex-
plained that, Tax Awareness (Z) can mod-
erate the relationship between Tax Literacy 
on Tax Compliance. The results of hypoth-
esis testing for the effect of tax awareness 
as a moderating variable obtained a sig-
nificance value of 0.656> 0.05. Tax Aware-
ness (Z) can moderate the relationship 
between Financial condition on Tax Com-
pliance. The results of hypothesis testing 
for this effect obtained a significance value 
of 0.468> 0.05.

               Source: Processed Data, 2024

Table 11.
Partial Test Results (T test)
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 According to (Kusumadewi & Dya-
rini, 2022) Tax literacy is defined as the dy-
namic process of developing the skills and 
confidence to be aware of and understand 
the factors that influence tax decisions and 
the tax consequences of taxpayer deci-
sions and to use knowledge to make in-
formed choices and decisions with respect 
to various transactions. 
 Based on the data presented, it is 
known that the t value on the Tax Literacy 
variable (X1) is 4.926> t table 1.98447 so 
Ho is rejected and Ha is accepted, it can 
be concluded that tax literacy has a sig-
nificant effect on taxpayer compliance as 
a moderating variable. With that, the exis-
tence of tax literacy, someone can under-
stand their tax obligations. They will know 
what type of tax they have to pay, when the 
payment is due, and how much tax they 
have to pay. With adequate knowledge, 
individuals and businesses can avoid tax 
violations that can result in legal sanctions 
or fines. Based on this analysis, it provides 
an understanding that tax literacy is impor-
tant for the community to determine the de-
cision of individual taxpayers.
 The results of this study are in line 
with the results of research conducted by 
(Yuliati & Fauzi, 2020), which states that 
tax literacy is one of the things that can im-
prove tax compliance. And explained that 
the indicators used from Tax Literacy are 
knowledge of payment and reporting dead-
lines, knowledge of general provisions and 
tax procedures, knowledge of the tax sys-
tem.
 Financial condition is an individual's 
subjective view and assessment of their 
financial state or status at a certain time. 
Financial conditions can be influenced 
by various factors, such as income, debt, 
employment, financial plans, investments, 
and macroeconomic factors that affect the 
overall financial situation.
 From the results of this study, 
based on the value of F count 42.649> F 
table 3.94, it can be concluded that Ho is 

rejected and Ha is accepted, which means 
that there is an influence of Financial Con-
ditions on Individual Taxpayer Compliance. 
With that, it is important to understand how 
financial conditions interact with taxpayer 
compliance, the government and related 
institutions can design more effective ap-
proaches in tax education and understand-
ing, as well as in maintaining high levels 
of taxpayer compliance. Actually, the in-
dicators used as the basis for measuring 
financial conditions are calculating taxes 
according to actual income conditions, de-
positing taxes according to income condi-
tions, reporting taxes according to income 
conditions, paying taxes if the business is 
profitable, the amount of tax payable is in 
accordance with financial conditions, will 
not pay taxes if the company suffers loss-
es, fulfilling business / business responsi-
bilities first before paying taxes, thinking 
about paying taxes if income rises.
 Produces the conclusion that the 
financial condition variable has a positive 
effect on taxpayer compliance. This is be-
cause the ups and downs of financial con-
ditions can affect whether or not taxpayers 
are compliant in carrying out their obliga-
tions. The results of this study support the 
research conducted by the author.
 Taxpayer awareness is a condition 
where taxpayers know, understand and 
implement tax provisions correctly and vol-
untarily. Tax awareness is measured by the 
following indicators: a person can under-
stand and understand how to pay taxes, 
contribute to the state, obey the laws and 
regulations regarding taxes, check taxes 
and tax rates in filling out tax returns, have 
an effort to obey taxes, the nature of taxes 
that force, tax awareness in fulfilling their 
obligations from themselves.
 From the results of the Moderate 
Regression Analysis (MRA) Model Lin-
ear Regression Test, it is known that the 
significance value between Tax Literacy 
and taxpayer awareness is 0.005 <0.05, 
it concludes that the awareness variable 



Nur Khofifah & Dedi Hariyanto. MediaTrend 19 (2) 2024 p.329-347

345

is able to moderate the influence of the 
tax literacy variable on individual taxpay-
er decisions, while the significance value 
between Personal Financial Conditions 
and taxpayer awareness is 0.000 <0.05, 
it concludes that the Personal awareness 
variable is able to moderate the influence 
of the financial condition variable on indi-
vidual taxpayer decisions. This moderation 
regression analysis is used to determine 
whether the moderating variable can affect 
the relationship between the independent 
variable and the dependent variable “. The 
hypothesis will be accepted if the moderat-
ing variable has a significant effect on the 
relationship between the independent and 
dependent variables. The reason (MRA) 
is the existence of moderating variables in 
this study.
 The results of this panellation are 
supported by the panellation conducted by 
(Saefta, 2021)where the results of his re-
search can be concluded that tax literacy 
and the financial condition of an individual 
taxpayer are thought to have a consider-
able influence on tax compliance with tax-
payer awareness as a moderating variable.

CONCLUSIONS
 Based Based on the results of 
hypothesis testing and discussion in this 
study, it can be concluded that tax literacy 
has a significant and favorable impact on 
individual taxpayer decisions. The high lev-
el of tax literacy in West Kalimantan, espe-
cially in Pontianak City, allows individuals 
to pay taxes. On the other hand, financial 
condition has a significant influence on In-
dividual Taxpayer Compliance. Based on 
the MRA regression analysis test, it shows 
that taxpayer awareness is able to mod-
erate tax literacy and financial conditions 
on personal taxpayer compliance in Ponti-
anak city residents. 
 After conducting a thorough review 
and comprehensive discussion, there are 
several recommendations to consider. 
First, it is recommended to conduct further 

research by including additional variables 
that may influence other factors that have 
an impact on personal taxpayer compli-
ance. Engaging in this activity will help 
gain a more comprehensive understand-
ing of the factors that influence taxpayer 
compliance. In addition, it is important to 
increase the sample size by involving indi-
viduals with diverse characteristics.
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