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ABSTRACT 

The entrepreneurship concept has grown quickly. Starting from the behavioral approach 

(Miller, 1983; Covin and Slevin. 1991; Stevenson and Jarillo, 1990), process 

(Mintzberg, 1973; Lumpkin and Dess 1996;) and strategic approach (Venkatraman and 

Sarasvathy, 2001). Each of these perspectives has been widely accepted and some 

researchers have done the appraisal, either empirically or conceptually.  One of the 

factors that drive the development of the concept of entrepreneurship is the behavioral 

approach as a result of business activities. The behavior is dynamic and 

multidimensional. Therefore, the concept of entrepreneurship can be developed into 

another perspective. Some researchers give recommendations about the 

entrepreneurship development based on religiosity and genetic 

Keywords: Entrepreneurship, Religiosity, Genetic 

 

INTRODUCTION 

In recent decades, the entrepreneurship concept have experienced rapid 

development. Since it was introduced in 1940s entrepreneurship concept has always 

been rethought by some researchers, both in the use of indicators or variables inherent 

in that concept. We conjectured that one of the factors that caused the concept of 

entrepreneurship rapidly developed is the output which learned from this approach 

focused on the behavior. Regardless of the perspective that underlies the concept of 

entrepreneurship, behavioral approach is regarded as an outsider who can measure the 

entrepreneurship activity. 

The human behavior is dynamic, not static. From this point of view, the behavior 

exhibited by individuals are changing. George, et al. (2000) stated that the source of the 

individual behavior lies in the resources ownership. The ownership of resource will 

determine the someone steps to doing the activity. In the context of entrepreneurship, 

someone will be optimize all of resources owned to determine whether they will 

become an entrepreneur or not. The result of our tracer found that some researchers has 

been explore the entrepreneurial ability to managing a business (Zahra and Garvis, 

2000; Brown, et al, 2001; Wiklund and Shepherd, 2005), while other researchers also 
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describe the entrepreneurial ability to start up new business (Schendel, 1990; Sexton 

and Landström, 2000a). The next tracking has found that some researchers focusing 

more on both approaches in developing the concept of entrepreneurship. 

Theoretically, the entrepreneurship concept can be viewed from multiple 

perspectives, that is, the behavioral approach (Miller,1983; Covin and Slevin. 1991; 

Stevenson and Jarillo, 1990), process approach (Mintzberg, 1973; Lumpkin and Dess 

1996) and a strategic approach (Venkatraman and Sarasvathy, 2001). Every perspective 

have a different dimensions and indicators. For example, in the behavioural approach 

from entrepreneurial concept consists of a 3 dimension, that is proactive, innovative and 

risks taking. On the other hand, the process approach consists of 5 dimension, there are 

autonomy, innovativeness, risk taking, proactiveness, and competitive aggressiveness. 

Both of that perspective is used to measure the SMES performance. 

However, we argue that the concept of the achievement performance of SMES 

perhaps not be that simple. It means, the complexity faced by entrepreneurs to do a 

business activities not only determined from the entrepreneurship dimensions. Studies 

that conducted by George, et al. (2000) suggests that a business located in the industry 

has a very high complexity, is called the "extractive industries". At this condition, how a 

firm's ability in determining strategic position, where the corporate resource, capability 

and competence, and what's the components that will affect the achievement of superior 

performance (Thompson, 1999; Arief, 2013). In other side, previous research indicated 

that SME's have a number of limitations, such as the weak capital, low access to the 

markets, so it cause difficulty to the development process or the creation of markets, 

also they have a low quality of human resources (Hankinson, et al., 1997; Gaddefors, 

2007; Tipu and Arain, 2011; Cassia, et al., 2012).Therefore, some researchers provide 

recommendations to increase the knowledge owned by the entrepreneur (Wiklund and 

Shepherd, 2005; Hui Li, et al, 2008). Previous study show that knowledge is considered 

as one of the factors that determine the entrepreneurial success in implementing the 

ability to manage business or open a new business. Based on the theory of the process 

of knowledge creation, there are several factors that will affect the ownership of the 

knowledge of a person, namely the socialization, externalization, internalization and 

externalization and combination of internalization (Nonaka, 1994; Nonaka and Konno, 

1998). The argument is reinforced by Smoczynski (2015) which state that in a narrow 

perspective of the business realm there is little systematic knowledge developed within 

a moral community perspective.  

Based on the explanation, we saw that there are meanings contained in the 

implementation process of entrepreneurship concept. First, the entrepreneurship concept 

involve an entrepreneurs knowledge support. It's has a consequences for an 

entrepreneurs, where by knowledge becomes an important determinant in achieving 

performance. Entrepreneurial knowledge will be make a creative behavior, especially 

while it related with opportunity creation (Zhou, 2010; Salih, et al, 2015). Business 

activity not necessarily as expected. In the journey, business will be faced a barriers and 

need to resolved. Entrepreneurial with all of limitations certainly will also face a 

problem. At this point, the role of knowledge becomes an important thing in the found a 

problem solving. Previous explanation suggests that knowledge arise as a result of the 

process of socialization (Nonaka, 1994; Nonaka and Konno, 1998). Even so, that study 

also explained that a knowledge arise from internal factors of the individual. We argue 

that internal factors also influenced by heredity. This was confirmed by empirical 

studies previously stating that a person's knowledge is influenced by heredity (Bouchard 
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Jr.,et al., 2001; Santosand Bizzo, 2005; Morren, et al., 2007). In behavioral theory, what 

is done by a person as well as how they act has sourced on the knowledge possessed 

(Einhorn and Hogarth, 1981). Included in this context was the individual decision to 

become entrepreneurial or ability in managing a business. This gives the idea that the 

concept of entrepreneurship can be viewed from the behavioral theory with a focus on a 

number of approaches, such as personality. 

Second, the entrepreneurship concept also influenced by moral. Moral is one of 

mental dimensions that is based from the conviction (Bergin, 1991; Maclean, et al,. 

2004; Galbraith and Galbraith, 2007; DeNoble, et al., 2007). Moral related with 

individual, including norm (Saroglou, 2008), and ethics (Bergin, 1991). Further studies 

also explained that norms and ethics was sourced from a cultural system and social 

systems that apply to a specific area (Schwartz, 1996; Morris and Schindehutte, 2005). 

Someone who live in a good cultural and social systems, certainly have a good and 

ethical norms. Even so, we underline that the word of "good" would be apply to that 

region. A good cultural and social systems on a specific area, not necessarily accepted 

by the other regions. When the norms and ethics of a person already considered good, 

then it can be inferred that they have a good moral. In implementation, the moral of 

which is owned by a person will be applied in the behavior daily. In the theology 

concept, a person with a strong religious orientation would probably assume that this 

approach can be useful in all activities (Allport and Ross, 1967; Weaver and Agle, 

2002). It has an implication, whereby they will demonstrated a good behavior in 

everyday life. This also applies in the context of the entrepreneurship activities. In 

simple terms it can be said that business performance will be achieved if someone has a 

good religiosity orientation. 

The explanation above indicates that the entrepreneurship concept can be 

developed based on two perspectives, namely, genetic factors, and religiosity. We have 

been track of some results of studies that have been done before. In a genetic 

perspective, several studies have been conducted by Nicolaou, et al. (2008, 2009); 

Nicolaou and Shane (2009, 2010); Zhang, et al. (2009); Shane, et al. (2010), who 

essentially discusses about the role of genetic factors in a individual decision to become 

an entrepreneur. While from the perspective of religiosity, some researchers such as De 

Noble, et al. (2007); Dodd and Gotsis (2007); Galbraith and Galbraith (2007); Kauanui, 

et al. (2008); Arief (2013); Abdullahi and Suleiman (2015), have explored the 

relationship between entrepreneurship based on religiosity. Even so, the further tracking 

results also found that the genetic approach and religiosity are not too much do. We 

assume that both of the approach is still not yet measurable so that some researchers 

find it difficult to related this concept with an outcome who wants to achieve. 

 

The Natural Behavior Of The Individual  

Definitively, entrepreneurship is defined “as an individual who establishes and 

manages a business for the principal purposes of profit and growth (Schumpeter, 1934). 

We noted that the main subjects in understanding entrepreneurship concept is the 

individual existence. Every individual has the perception and further will be 

implemented into the behaviors. Both will be merged as a guideline for an individual to 

solve the problem faced. This condition is called internal locus of control (Rotter, 

1966). People with internal locus of control believe that they can control what happens 

in their lives.  



Jurnal Studi Manajemen Dan Bisnis 

Vol. 3 No. 1 Tahun 2016 

4 

 
 

 

In other side, a person's decision in showing a behavior is also affected by 

external factors. Included into this factor is the environment, which consist of a broad or 

narrow environment scope. The smallest unit of environmental factors that can affect an 

individual's behavioral pattern is the family. In a family, a planting about values that 

applies will be conducted, including moral and ethical, is honesty. Thus, how does one 

behave then they will use the values that have been inculcated by families and 

communities. With the pass time, that's values would describe a person's identity and 

will be embedded in the pattern of his thinking. When they will behave, then the 

thought patterns that are already embedded values will guide so that one can distinguish 

between good behavior and bad, right and wrong, and so on. 

Theoretically, there is value in ethics, morals and honesty are sourced from the 

culture shared by a group. The previous explanation indicates that the smallest group in 

the cultivation of one's culture lies in the family. In our tracking, culture embraced by a 

group of individuals and that are transformed to others is described from a beliefs 

(Driver, 1976; Hill, et al., 2000; Proctor, 2006; Saroglou, 2008). Therefore, we argue 

that the higher person's knowledge about certain beliefs, then ethics, morals and honesty 

also will be getting better. 

Naturally, every human being is already provided with cognitive ability. With his 

ability, human beings can create knowledge and technology that can be useful in solve 

the problem faced. Even so, problems faced by someone is not as simple as that. The 

problem complexity will be impact to the brain performance, whereby it will more 

active to responded. It means, they will be search a something new, including 

knowledge, skills or emotional so that it will trigger a process of learning (Hyman, 

2000) or more adaptive in nature with the consequences they will choose the 

appropriate fields with the ability (Tooby and Cosmides, 1990). Of course, any decision 

that they took already through the rational thinking process. The thinking rationality 

potentially will generate an opportunities and overcome the obstacles that exist. In other 

words, the process of solve a problem has been made. For example, a person who is 

faced with the phenomenon of increasingly high number of unemployed, then they will 

probably decide to be an entrepreneur. Their decision to work independently based on 

the result of thinking rationally as they are faced with the fulfillment of the requirement.  

In viewed a problem and determine the problem solving decision, everyone has a 

different approach. In their studies, Tooby and Cosmides (1990) revealed that the 

problems faced by a person will be addressed universally, but their ability in solving 

problems may be done differently, depending on the level of stability, an interest as well 

as the person sensitivity. Similarly, Another study shown that the conditions are 

influenced by knowledge factors (Morren, et al., 2007) and motivation (Baron, 2004). 

That's the side of the human beings uniqueness. What's the distinguishes a difference of 

viewpoints? Some authors have conjectured that genetic factors play an important role 

in showing the uniqueness of human thought (Tooby and Cosmides, 1990; Nicolaou, et 

al., 2008; Nicolaou and Shane, 2009). However, some other researchers also explains 

that the important role that will determine a person's cognitive ability differences are a 

combination of genetic and environmental factors (Tambs, et al. 1989; McGue and 

Bouchard, 1998; Miller, et al., 2001; Aguilar, 2001; Nicolaou and Shane, 2010). 

The above explanation indicates that the entrepreneurship concept which has an 

output on the behavior, can be associated with a beliefs and genetic approaches. A 

beliefs relate to a person's religiosity level and further will be helpful in taking 

decisions. Some factors played an important role in the decision to become an 
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entrepreneurial in the religiosity perspective, among others, morals, ethics and honesty. 

In other side, genetically related to a person's cognitive ability. The rationality of 

someone using cognitive ability will decide whether someone will be self-employment 

or not. In addition, both of that approaches become an important things in determining 

the sustainability of business activity management. 

 

WHY STUDY RELIGIOSITY AND GENETIC INFLUENCES ON 

ENTREPRENEURSHIP?  

Religiosity and genetic perspectives in relation with entrepreneurship concept 

has been examined by several researchers. We see that there is a researchers interest 

when it examines this perspective. First, each of individual has a values that can show 

his true identity as a human being, but there is no consensus how these values can be 

implemented in the entrepreneurial context (Bergin, 1991). In other side, the 

entrepreneurship concept which described by Covin and Slevin (1991) shows that 

entrepreneurship with regards to the individuals behavior. There's in the same cases 

when we try to implement a value, whereby the output of the religiosity concept is 

located on behavior.  

Second, from the previous study showed that the concept of entrepreneurship 

with regards to social activities (Mintzberg and Water, 1982). The interaction between 

an entrepreneurs with other individual or community will be determine the business 

success. Through of these interactions, they will get the opportunities that may be 

helpful in the business development. From the religiosity perspective, one of the human 

object orientation which can seen from the behavioral approach is a communal system 

(Himmelfarb, 1975). Through this system, there is the community involvement, in the 

smallest unit is family, to transform the beliefs embraced. We argue that when the 

system transformation is done, then the social process will be occur. 

Third, the nature of religiosity is multidimensional. When the psychological and 

sociological theories agree that there is a relationship between religiosity and 

entrepreneurial approach, then the religiosity can be viewed from many different ways, 

not just on cultural context, but are also factors that will sharpen ethical preferences, the 

relationship of leadership and strategic decisions that will affect to the satisfaction 

(Dodd and Gotsis, 2007).  

From a genetic perspective, what is considered attractive for researchers in 

conjunction with the entrepreneurship concept? First, empirically, Bouchard, Jr. 

(2004,p. 148) explain that is that they want a better understanding of how things work, 

that is, better theories. In line with the arguement, Baron (2004, p. 225) explained 

thatthe different persons can have contrasting reference points (which can also shift over 

time), so prospect theory has interesting implications for the process of 

entrepreneurship. This is possibile when a person decides to become entrepreneurial, the 

early thoughts arising is the potential loss. Some other people may have different ideas, 

whereby the practice of entrepreneurship will give an advantage as economically. 

Consequently, they have to be clever in seek an opportunities, focus on the field is done 

and dare to take the risk. 

Second, in a psychological theories, there is evidence that the person's behavior 

is also influenced by genetic factors. A gene as a piece of DNA that is passed from 

parents to their biological children during reproduction and which influences an 

observed characteristic of an individual, referred to as a phenotype (Nicolaou and 
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Shane, 2009, p. 2). Further, DNA are not suggested as transmitted biologically, but it 

related with people to engage in entrepreneurial activity. Similar, Zhang, et al. (2009, p. 

94) explain that the role that personality characteristics play in the relationship between 

genetics and the tendency of individuals to become entrepreneurs. 

 

THE FUTURE RESEARCH OF THE ENTREPRENEURSHIP CONCEPT  

Entrepreneurship is a very interesting phenomenon to be developed. Therefore, 

some researchers need to re-examine the entrepreneurship concept with collaborated 

some of the science, theory and methods. The use of cross-disciplines in the 

development of the entrepreneurship concept based on the factual conditions whereby 

there is a complexity of the problems faced by the entrepreneur. Thereby, the problem 

complexity which faced by an entrepreneur may not be solved by one discipline, but 

must involve other science. Indeed, we believe that collaborative engagements among 

scholars are the foundation on which promising research can be completed with the 

purpose of creating additional knowledge about entrepreneurship. 

One form of the development which can be done from the entrepreneurship 

concept is the perspective of religiosity and genetic. Previous explanations have 

described a basic foundation in the development of the entrepreneurship concept based 

on this perspective. Further, we will describe about the relationship between the 

entrepreneurship concept with religiosity and genetic, that may be useful for research 

into the future. 

The Influence Of Religiusitas On Entrepreneurial Activity 

Religiosity is a unique concept, especially in explaining social issues that can be 

used to explain theconcept of entrepreneurship. These combination will result in a 

model that can be used to develop business activities. Previous study shown that the 

elements of religiosity, such as ethics (De Noble,et al. 2007), moral (Cornwall, 1989; 

Doddand Gotsis, 2007; Galbraith and Galbraith, 2007) and honesty (Barro and 

McCleary, 2003), would be able to shape the individual attitudes and behaviors, so that 

in the exercise of their business is not only oriented tothe achievement of profit.  

Religiosity may influence the choice of the individual in carrying out 

entrepreneurial activity (Audretsch, et al., 2007). Several empirical studies indicate that 

there is a strong link between religiosity and entrepreneurialbehavior of (Drakopoulou 

and Seaman, 1998; Audretsch, et al., 2007; Carswell and Rolland, 2007; Nwankwo, et 

al., 2012; Audretsch, et al., 2007). Generally, religiosity is described as a set of values, 

beliefs, norms, ethicsand behavior that must be owned by a person in carrying out its 

business activities. Some of these studies reinforce the arguments of Busenitz, et al. 

(2000) describing that value, beliefs and norms will have animpact on entrepreneurial 

orientation. Thus, the entrepreneurial behavior analysis based on religiosity may be a 

huge benefit to the achievement of the firm's profits are faced with increasing 

complexity between the customers and the shareholders (Fritz, 2006). 

In operate this concept, the practice of religiosity in entrepreneurship can be 

performed on someone who is start up business (Kohl, 1984; Gill, 1995) as well as in 

management or business development (Bellu and Fiume, 2004; Fritz, 2006; Makhbul, 

2011). Furthermore explained that the factors that encourage entrepreneurial success in 

running business activities through its religiosity is their ability to make their own 

decisions and their ability to control the organisations contribute to their success. 
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The Influence Of Genetic Factors On Entrepreneurial Activity  

This section will explore the relationship between genetic factors and 

entrepreneurial activity. Research demonstrates that chromosomes, the gene-carrying 

structures of an organism, are able to determine the level of an individual's intelligence. 

At this point, we agree that every individual has the intelligence, although they has a 

difference level. Someone with a good intellegence are likely to be able to solve the 

problems properly, may still be debatable. Previous study shown that there are other 

factors that determine a person's accuracy in solve a problems, such as formal education 

level (Santos and Bizzo, 2005; Morren, et al., 2007) and experience (Bruner, 1990; 

Coher, 1982; Kerby, 1991). However, we argue that education and experience related to 

one's ease in understanding something that will generate knowledge. This is the role of 

the genetic factor that makes it easy for someone to understand a condition. 

The entrepreneurship literature asserts a number of environmental factors and 

heritable traits that influence this choice. One of the factors that are considered robust in 

encouraging a person to become an entrepreneur are the parents (Lindquist, et al., 

2012). A person who has a business, there is possible to bequeathing to the son. The 

argumentation is  someone would expect that their business not just operate in a short 

term period, and if possible it can be continued by their sons for the future. Of course, 

these hopeless not always run like that. For example, someone who had more than 1 

person, perhaps not all of them will continue the business that had been pioneered by 

his parents. Furthermore, not all of the children has a talent to be an entrepreneurial and 

interested to plunge into that field. Several factors such as formal education has been 

achieved, experience and interest as well as a talent play a role in the person decision to 

be an entrepreneurial. In addition, the influence of environmental factors also contribute 

to the decision to be self-employed. Studies conducted by Tambs, et al., 1989; Miller, et 

al., 2001; Nicolaoua and Shane (2010) reinforce the argumentation where by the 

decision to become an entrepreneur are influenced by environmental factors. 

Even so, we have the view that a person's decision to entrepreneurship, whether 

derived from inheritance or environmental influences, genetic factors have a very 

important role in the decisions taken. Knowledge and motivation plays a role in the 

process of the formation of entrepreneurial character and translated in the visionary 

thinking will be inherited by parents to their children, especially when running an 

existing business. In the entrepreneurship concept as described by Covin and Slevin 

(1991) with dimension innovative, proactive and risks taking, the vision that is inherited 

by parents to their children will form a pattern of such behaviour. In the end, we 

concluded that entrepreneurial behavior will be determined one of them based on 

genetic factors. 
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