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ARTICLE ABSTRACT

INFORMATION The objective of this study was to export the application of sharia fintech to

Received 19 Desember 2022 create crowdfunding donations (CFD) for Islamic boarding schools in produc-
tive business activities in terms of S-O-R theory. The Discourse Analysis
Revised 26 Desember 2022 (DA) approach was used to see the discourse on the websites of Kitabisa.com,
Republika, Youtube, and journals and strengthened by 2 informants, includ-
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business player who donated money through the website. The code determina-
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tions are more comfortable. The organism code consists of simple, responsible,
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ty expressed in the stories of donors who are told in response to giving oppor-
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https://doi.org/10.21107finfestasi.v18i2.17940 able to build the economy. Research on CFD in Indonesia is rarely conducted
in Islamic boarding schools. Previous research mainly discussed CFD for
social interests, while this study discussed donations for productive business
interests for Islamic boarding schools to support government programs to
have excellent products and generate santriprenuers.

1. INTRODUCTION

The implementation of Fintech Syari'ah in Indonesia has begun to receive attention from the govern-
ment regarding the issuance of the Sharia Fintech Fatwa (Sharia Fintech) formulated by the National Sharia
Council of Indonesian Ulama Committee Number (DSN-MUI) 117 / DSN-MUI / II / 2018 Regarding Fi-
nancing services based information Technology. The innovations offered by shari'ah fintech are B2B (Busi-
ness to Business) to B2C (Business to Consumer). Indonesia experienced an economic shock related to the
pandemic covid 19 crisis, therefore the government implemented an extraordinary guarantee scheme in the
form of a Crowdfunding Donation (CFD) to raise funds from a wide audience.

Crowdfunding is based on donations provided by donors for specific purposes without expecting any-
thing in return which is called a pure donation model (Freedman, 2015). This study will discuss a crowd-
funding donation (CFD) for a productive business. The popularity of CFD and public attention is increas-
ing every year based on world happiness. report/ed/2019/ published by the United Nations (UN) in
which Indonesia is the second-largest country in the world as a generous country by 68.7%. The defining
factors of the success of CFDs are having the ability to Information Technology (Choy & Schlagwein, 2016),
having the intention to donate (Gleasure & Feller, 2016), having creative ideas in business (Kuppuswamy &
Bayus, 2018), credibility (Liu et al., 2018; Tanaka & Voida, 2016), and the quality of the website (Kuo & Wu,
2014). CFD is an alternative to soliciting funds as a promising source of financing for non-profit organiza-
tions for the public interest. Based on data on crowdfunding in non-profit organizations, an average of 13-
20% is more successful than the overall project being funded (Belleflamme et al., 2014).

124


mailto:robiatul.auliyah@trunojoyo.ac.id

Auliyah, Basuki InFestasi Vol 18 No. 2 Desember 2022

Crowdfunding is very dependent on an entrepreneurial culture that influences the development of en-
trepreneurial businesses. Crowdfunding is the provision of financial resources, or simply offering products
or services in the form of goods, donations, or rewards via the internet to support initiatives for specific
purposes (Belleflamme et al., 2014; Gerber & Hui, 2013; Andres et al., 2020). Internet-based technology is
seen as a significant prerequisite for the growth of crowdfunding in facilitating community participation
(Kaplan & Haenlein, 2010; Lee et al., 2008; O’Reilly, 2012). The mobile web is currently known as Web 4.0
which can be accessed online via cellphone, tablet, or laptop, making it easier for users to participate in
investing, borrowing, or donating, which can be made anywhere and anytime (Andres et al., 2020). This
concept is very easy to involve young people because of the trends and their lifestyle in the world of infor-
mation technology.

The problems that often occur in running CFDs are related to legality and security. This is supported
by research conducted by Novitarani & Setyowati, 2018 that the great potential of sharia crowdfunding in
Asia and the Middle East is hampered by the lack of laws that regulate it. Another phenomenon that occurs
is that many online companies have obtained permits from the Ministry of Cooperatives but there are still
bank partners who do not want to cooperate because they have not received permission from the OJK (Ra-
syid, et al, 2017). Sharia fintech has penetrated the Islamic finance industry, to other businesses, including
Islamic boarding schools which have business units. The same is true of Islamic boarding schools because
so far they have only relied on money from the owner of the Islamic boarding school, namely the Kyai, so it
seems as if regulations are not the main factor. Crowdfunding is vulnerable to fraud, therefore supervision
is needed to prevent the misuse of donations for personal gain. As is the case, unscrupulous Islamic finan-
cial institutions commit fraud for the sole purpose of profit, so they are required to be responsible for the
number of profit calculations (Budiono, 2017).

Islamic boarding schools in Indonesia are unique and superior compared to those in other countries,
which is reflected in the blueprint of the National Sharia Financial Economic Development. This unique-
ness is supported by the Bank Indonesia program and the governor of each province. This phenomenon is
confirmed by several studies (Denanyoh, 2015; Kusmintarti, 2017; Saad, 2014) which showed that the coun-
try also develops entrepreneurship to support economic growth. The issuance of Law Number 18 of 2019
concerning Islamic Boarding Schools indicates that it acts as an educational institution and also has the po-
tential to be utilized in achieving economic independence. The Ministry of Cooperatives and SMEs have
data that the number of Islamic boarding schools in 2020 has reached 27,290 units with 160,793 teachers and
3,876,696 students. Based on these data, Islamic boarding schools deserve to be used as centers of economic
empowerment.

The originality of this study is that CFD in Islamic boarding schools for productive business is still rela-
tively new. This study will provide a model to make it easier for donors and Islamic boarding schools to
practice CFD following Law Number 9 of 1961 concerning the collection of money and goods. Research on
CFD in Indonesia is rarely conducted in Islamic boarding schools. Previous research mainly discussed CFD
for social interests, while this study discussed donations for productive business interests for Islamic board-
ing schools to support government programs to have excellent products and generate santriprenuers. The
objective of this study was to export the application of Islamic fintech to create CFD for Islamic boarding
schools in productive business activities in terms of S-O-R theory

2. LITERATURE REVIEWER

According to Coopers (2017), Fintech shari'ah is an intersection between the Start-up financial services
sector that is centered on technology. Another definition of fintech refers to the use of technology to pro-
vide solutions in the financial sector (Arner, 2016). Muchlisin (2017), the definition of Sharia Fintech as
combining existing innovations in the field of finance and technology that help to trade and invest follow-
ing Islamic values. He argues that this kind of financial technology also has breakthroughs, but the devel-
opment is fast. Islam is a comprehensive religion, so also in the field of finance, must have rules that are
under the principles of Islamic teachings. The emergence of Islamic financial technology coincides with
technological changes that are increasingly advanced, human lifestyles also change according to the times.

Login peer-to-peer (P2P) is an online lending platform. P2P activities are carried out in networks
whose platforms are provided by fintech companies. P2P raises funds from community owners of funds
that are used to finance capital for certain online businesses. In the P2P scheme, it is obligatory for entre-
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preneurs to present the funds obtained and how to return them following the agreement related to the
business being carried out (Amartha Mikro, 2017).

Crowdfunding is a fundraising process for projects or businesses where funding is collected from
many people (crowd) within a certain time limit (eg 30-60 days) and this process is carried out through an
online platform. People's Fund plans to collect the project. Someone who collects new small and medium
investment advice for other people is the crowd (Ordanini, 2011).

The definition of electronic payments is “all payments initiated, processed, and received electronical-
ly”. The demand for E-Payment has emerged due to the presence of online shops (Hartmann, 2006). The
first electronic payment solutions, for example, online banking were heavily inspired by predefined ac-
count-based bank transfers. Since then there have been innovative solutions that are easy to use and better
suited to the needs of merchants and customers (Dahlberg & et-al, 2007). The electronic payment process
includes the transfer of a specified amount of money from the payer to the payee through a location-
independent electronic payment mechanism (Weir, 2006).

The purpose of Crowdfunding Donation is to raise funds voluntarily to help others to finance projects
that start from a relatively small budget by working collectively to build a sizable budget by funding (Belle-
flamme et al., 2014). Crowdfunding is a new paradigm in fundraising which is projected to raise funds of $
1 trillion in 2025 (Liu et al., 2018). The flow of crowdfunding donations is starting when the project owner
launches a project and asks to collect a certain amount of donations by using a social network, for example,
in Indonesia, the famous and popular one is Kitabisa.com to provide information to social media users to
donate and maximize success. The funds collected will be used to fund non-profit projects, such as building
schools, environmental rehabilitation, and productive businesses.

The intention to donate is the most important factor in the success of CFD. The CFD model for donors
who deposit their capital does not get any compensation from the proposed project. CFD is usually intend-
ed to build non-profit projects, such as building orphanages, schools, etc. This study focused on donations
for project business activities for Islamic boarding schools that will open businesses. This study used the S-
O-R (Stimulus-Organism-Response) theory which is a communication process that influences the message
conveyed and how the reaction to the message. The elements of this model are the message (stimulus), the
communicant (organism), and the effect (response) (Jacoby, 2002).

2 Message conveyed
Stimulus ] _essage conveyed

. Gommunicant
Organism

The effect of the stimulus on the organism
Response

Figure 1. S-O-R Framework
Source: [Djawahir, 2018; Eroglu et al., 2001; Jacoby], 2002

The above framework is a useful reference for the concept of personality. Human behavior is not only
determined by environmental factors but both interact with each other. Based on the theory, stimulus and
response are a process of changing attitudes, when the stimulus provided is more than before, that is by
giving attention, understanding, and acceptance so that the reaction in receiving the message is very fast.
Islamic boarding schools that will ask for donations should explain first the business that will be conduct-
ed, and its prospects so that the donors understand the benefits of donating. This is carried out to provide
insight to donors and make them feel comfortable so that they understand their intention to donate. This
communication activity is carried out in two directions as the key to success in crowdfunding through
online medjia.

The organism is a communicant that can receive incoming stimuli including previous experiences,
knowledge, beliefs, feelings, impressions, hopes, etc. The Islamic boarding schools must provide unambig-
uous stimulus to give a positive impact on donors to donate which will affect their emotional state, and
how they interact to immediately transfer their money. The donators who have made donations will have
various responses. The stimulus and organism that run in a balanced manner will make a good response
for the donors themselves, the Islamic boarding schools, and the country’s economy.
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3. RESEARCH METHOD

This study used the Discourse Analysis (DA) approach popularized by (Fairclough, 1992, 2003) by re-
viewing discourses related to CFD to assist and understand communication practices related to digital me-
dia, videos, photos, news, Twitter, and Facebook. Discourse is a tool to carry out social practice and also
has an important role in maintaining, creating, and sharing these social practices using semiotic systems,
such as language, as well as television and computer media to influence the meaning made by people in
different situations (Gee et al., 2015; Jones, 2009). There are three stages in analyzing data according to
(Bhatia et al., 2007; Coulthard, 1977; Fairclough, 1992, 2012), namely: description, interpretation, and expla-
nation. According to (Bhatia et al., 2007; Coulthard, 1977; Fairclough, 1992, 2012) there are three stages in
DA to analyze data, including description, interpretation, and explanation.

This study used a listening method and a speaking method in data collection. The listening method
was intended for listening to the news on the website or video. The speaking method used by researchers
to conduct interviews with informants. To determine the validity of the data, it used the recording tech-
nique, note-taking technique, and the technique of downloading news from Republika, Facebook, and Vid-
eo, while the journals were used to strengthen the findings. The first data in this study were obtained from
informants who had donated online and also understood sharia. The second data were from the online
website, which was https://www kitawakaf.com/, https:/ /www.republika.co.id/, and kitabisa.com. The
only institution in Indonesia that focuses on waqf management is Kitawakaf and it was endorsed by BWI
and UNDP, GWI (Indonesian Waqf Movement), and P2I (Indonesian Islamic Boarding School Management
Association). Meanwhile, the Republika website was used as it showed a lot of news about Islamic board-
ing schools. The third data were from YouTube with the keywords ‘donating cash waqf for productive
businesses.” The fourth data were from CFD-related journals to build a concept.

There were 2 informants in this study with the initial name of Ahmad (pseudonym) who had expertise
in sharia. The second informant, Mrs. Ayu, was a business player and a lecturer who had expertise in Is-
lamic accounting. The two informants had made donations via the Kitabisa.com website. The determina-
tion of code used NVIVO 12 software. This software that has been developed by the international Qualita-
tive Solution and Research (QSR) was used to analyze the qualitative data. In making the model, the re-
searchers compared the results of Nvivo 12 with XMind software data processing to make it easier for the
researchers to analyze each code. The triangulation in this study used the S-O-R theory to see the suitability
of the information obtained, both from the media and from the informants in the field. Elements of S-O-R
have been studied by (Liu et al., 2018) by using a quantitative method so that the validity of this theory can
be used as a derivation from the CDF model for Islamic boarding schools.

4. RESULT AND DISCUSSION

Fintech Syariah is different from Conventional, one of which is in terms of interest, which is not per-
missible in Islam because interest contains Riba. Fintech Syariah is a combination of payment transactions
using technology provided by both banks and startup companies. Based on the results of data processing
using NVivo 12, there is a code that discusses a lot about sharia fintech by increasing CFD, namely related
to visible parties, donors, and Islamic boarding schools. The codes were used as the basis for formulating
the stimulus. The organic codes consisting of simple, responsible, and viral consisted of four codes, includ-
ing a unique and interesting message for the simple category. The responsible category had a transparency
aspect, and the viral code is revealed in the donor’s story shared with others. The response was the codes
that often appear which provided opportunities for kindness, and peaceful hearts, as reward sources, and
to build the country. Based on these codes, the researchers used Xmind software to make it easier for read-
ers to understand the crowdfunding model.
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Tabarry' Contract
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Viral Donors Promote Through The Media
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Peaceful Hearts

Response Reward Sources

To Build The County

Figure 2. Sharia Fintech to Create CFD
Source: Data Processed, 2022

Based on the picture above, there are two parties to Islamic fintech to create CFDs, namely donors and
Islamic boarding schools that use the tabarru contract. Islamic boarding schools that need funds open a
business by submitting a proposal in the form of business information, prospects, and the number of funds
needed on the crowdfunding management website. The donators will read the proposals on the website
carefully so that they are interested in donating. This proposal will later be used as a reference in making
pamphlets on the website. The donator acts as a nazir who will give donations in the form of money or
goods under the tabarru’s contract.

According to Ahmad's informant, the tabarru contract is a transaction that is used to assist others in
doing good without expecting anything in return with a voluntary system. Below is the scheme:

Dot s —2 Tabawy'  —* Sharia Islamic
Contract _ Boarding
Fintearh Schooks

Figure 3. Tabarru Contract
Source: Data processed, 2022

This is as the discourse expressed by Ayu:
“When making donations, what in my mind is looking for a benefit in the hereafter. If the website is
untrusted, then it is the business with Allah SWT. The important thing is that I sincerely help”.

The above discourse can be interpreted that, in making donations, we give up our intention only to ex-
pect the blessing of Allah SWT and ease the burden on others who are in need. We are not allowed to have
bad prejudice against others due to the misuse of donations, particularly since these donations are intended
for the benefit of the Islamic boarding schools. From the perspective of the S-O-R theory, the discourse
above shows that intention is the most important stimulus in making donations, particularly through tech-
nology which is prone to negative thoughts. The technology that is currently developing is so fast that a
credible website quality is required so that it can provide convenience in transactions for the donors. The
stimulus that is conveyed via the website must be credible so that the donors have trust when making
transactions. The following is the discourse delivered by AE:

“Before donating, the first thing you should consider is the website. Website appearance is a determi-
nant of interest in donating. As shown on Kitabisa.com, it is very good at arranging the communication
language, so that it makes our heart feel touched and then we click to donate. Also, to make sure once
more, I check accurate information regarding how much donations they receive, for what they channel it,
whom they collaborate. So, I feel comfortable and confident to donate”.

The organism must be simple and not wordy so as not to confuse the public in donating. Moreover, the
responsible aspect is needed which can be stated in transparency by updating the amount via the website
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regularly once there is an incoming fund. As illustrated above, there is a total donation of IDR 7,446,988
and a remaining 105 days. Transparency is crucial in providing evidence to donors that the website is real,
not fake, which is confirmed by the number of *** (stars) reviewed by the donors. This is as stated in the
discourses of Ahmad and Ayu:

“To convince and build deeper trust, the first thing to see is information related to transparency that
states the number of donations and the person who donated”.

The code obtained in donating that is useful for the donors includes:

Increase sustenance from Allah

Crowdfunding Donation Increase generous soul
Codes for the Donators

Heals from all diseases

Figure 4. Crowdfunding Donation Codes for the Donators
Source: Data processed, 2022

Based on the figure above, donating will not reduce our money, because a part of our sustenance has
other people’s rights that must be shared. The following is the discourse from Ahmad and Ayu informants:

“Donating will not reduce my money, especially since the amount donated is not much. The important
thing is to be sincere. The heart becomes peaceful and happy. Alhamdulillah, it’s a blessing on the salary I
earned”.

Based on the above discourse, Allah promises that no matter how small we donate, we will get multi-
ple rewards. Based on the discourse of the minister/Head of the National Development Planning Board
(Bappenas), it is stated that Indonesia got the highest score of 59% with indicators of helping strangers at
46%, donating money at 78%, and being active in volunteer activities at 53%. Based on this discourse, it can
be analyzed that the Indonesian people have a generous spirit that must be nurtured so that their generosi-
ty will continue. This practice will improve social sensitivity, embed noble morals, and avoid being stingy
and materialistic. The success of crowdfunding is determined by the initiative of the entrepreneurial spirit
in Islamic boarding schools. Work relations and networking, are significant indicators for Islamic boarding
schools that have businesses. This donation is useful for the sustainability of the economy in Islamic board-
ing schools. The schools that have productive businesses will be different from those that only focus on
education. This is stated in a discourse by Ahmad:

“Islamic boarding schools that have businesses are unique, which is by offering excellent businesses
they have, people know that each Islamic boarding school will have different excellent products. This is
what can stimulate people to donate. To facilitate the achievement of donations, this school establishes as
many networks as possible, such as Pesantren Sunan Derajat Lamongan, with a network of nearly 50 Islam-
ic boarding schools that work together in business”.

The discourse analysis above shows that, in achieving the success of productive businesses, Islamic
boarding schools should establish good networking because they can share experiences. One of them is
Pesantren Sunan Derajat Lamongan, which has a productive business whose assets have reached 500 bil-
lion rupiahs. The networking they carried out is related to goods. For example, the school has a market
business. They work together with the community and Islamic boarding schools that have excellent prod-
ucts to sell to Sunan Derajat Mart. This is what creates a symbiotic mutualism among the Islamic boarding
schools. Besides, the school also empowers its students to help work in their business work so that their
students can have experience. Unemployment flourishes increasingly in Indonesia, so this santriprenur is
one of the alternatives to overcome it.

CDF has become an important part of the proliferation of new startup companies, particularly in Is-
lamic boarding schools that have high innovation and creativity in carrying out business. Thereby, the role
of Islamic boarding schools will create jobs for the students and they have a significant role in global eco-
nomic growth. CDF has the opportunity to thrive in Indonesia using the crowdfunding platform because it
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has a wide geographic scope to reach projects that are still in their early stages. This is stated in a discourse
of Ayu:

“Donations are very helpful for macroeconomic development because they are the driving force for
promoting crowdfunding which is supported by economic regulation”.

Based on the above discourse, CDF needs to be supported by the regulations for the security of various
parties. Financial transparency and avoiding fraud are important. The government’s role in supporting this
activity is by paying serious attention to technological innovations that ensure secure protection for the
donors. The management of cash donations has been limited to a ritual of worship. If donations are man-
aged properly from an economic aspect, they will greatly contribute to the development of the country.

5. CONCLUSIONS, LIMITATIONS, AND SUGGESTIONS

Sharia fintech can create a CFD model because it can help actors make payments. The Sharia Fintech
business sector such as CFD is very much in line with sharia principles taught by Islam in the Qur'an and
Al Hadith, socialization to Islamic boarding schools regarding this model needs to be carried out. It is very
possible that Islamic boarding schools have not utilized Sharia Fintech products only because they have not
received sufficient knowledge of these products. Crowdfunding donation is the most sophisticated medi-
um for channeling our assets which are supported by the sophistication of the internet that is not limited by
time and space. Trust and transparency are the keys to success in CFD. The CFD model is influenced by
two parties, consisting of donors and Islamic boarding schools using the tabaruu” contract which is stimu-
lated through technology that has good website quality so that it can provide convenience in transactions.
CFD information is carried out transparently by updating the results of donations, and differentiating be-
tween savings books for donations and personal to facilitate accountability. The response by practicing
CFD can provide opportunities for kindness, and peaceful hearts, as reward sources, and to build the coun-
try.

Further research can be used as a reference for making software for Islamic boarding schools related to
crowdfunding donations to facilitate transactions so that they can carry it out themselves without the help
of other websites. Besides, further research can use the CFD model as a variable using quantitative meth-
odology. The limitation of this study was related to the data because the CFD data that the researchers col-
lected in the print media did not reveal much about donations used for productive business, so the study
relied more on interviews.
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